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SUBRATA CHATTERJEE

In an era when travel has become increasingly 
digital, automated, and transactional, the value of 
human expertise and personalised service is often 
overlooked. Yet for many travellers, particularly 

those seeking meaningful journeys rather than routine 
itineraries, the assurance of experienced guidance 
remains indispensable. For Subrata Chatterjee, Founder 
and CEO of Vedic Journey, travel is not merely about 
reaching destinations; it is about creating experiences 
that connect individuals with cultures, heritage, and 
personal transformation.

With over twenty-nine years of experience in the travel, 
hospitality, and aviation sectors, Subrata has witnessed 
the industry evolve through technological disruption, 
shifting traveller expectations, and global crises. Through 
each phase, one principle has remained constant in his 
approach: delivering seamless travel experiences built 
on trust, expertise, and personal attention. His venture, 
Vedic Journey, reflects that philosophy by offering 
curated, high-end travel experiences that combine 
modern comfort with the richness of ancient traditions.

A JOURNEY SHAPED BY INDUSTRY 
EXPERIENCE
Subrata’s professional journey began in May 1997, when 
he started his career at an international travel desk. 
Over the years, he steadily developed a comprehensive 
understanding of the travel ecosystem, covering logis-
tics, operations, customer engagement, and global travel 
regulations. His career soon led him to some of the 
world’s most respected travel management companies, 
including American Express, HRG Sita, and Carlson 
Wagonlit Travel, where he handled travel management 
for major global corporations, including Cisco, Agilent, 
Nortel, Coca-Cola, Oracle, Samsung, Sony, Cargill, Tech 
Mahindra, and Daikin.

Managing travel for such organisations required meticu-
lous coordination, reliability, and the ability to navigate 
constantly evolving visa and immigration requirements. 
Over time, Subrata also expanded his focus to outbound 
travel, working closely with travellers from diverse 
regions and developing a strong understanding of their 
expectations and preferences.
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DELIVERING CURATED LUXURY TRAVEL 
EXPERIENCES
Vedic Journey specialises in customised high-end travel 
experiences within India and internationally. Instead of 
standardised packages, the company designs tailored 
itineraries based on each traveller’s interests and 
preferences. Its services include comprehensive travel 
logistics such as visa assistance, ground transportation, 
accommodation arrangements, and escorted tours. From 
planning complex international itineraries to managing 
every stage of the travel journey, the company positions 
itself as a single point of contact for travellers seeking 
seamless and stress-free experiences.

Subrata’s long-standing relationships with trusted travel 
partners across the globe play a key role in maintaining 
service quality. By working only with reliable airlines, 
hospitality providers, and local partners, Vedic Journey 
ensures that travellers receive consistent and depend-
able support. The company primarily serves NRI clients, 
high-net-worth individuals, doctors, and defence 
personnel, many of whom require highly personalised 
and flexible travel arrangements.

A REPUTATION BUILT ON TRUST
In a highly competitive travel industry, Subrata believes 
trust and reliability remain the most important differen-
tiators. Drawing on nearly three decades of experience, 
he focuses on anticipating potential challenges and 
preparing itineraries accordingly.

Travel logistics often involve complexities such as visa 
regulations, transit visa rules, sudden cancellations, 
diversions, or missed connections. Subrata personally 
oversees these aspects, ensuring travellers do not have to 
worry about technicalities related to visas, immigration, 
or unexpected disruptions. 

In situations such as missed connections due to airline 
policies or technical issues, he takes responsibility for 
quickly rescheduling and reorganising the entire itin-
erary, always keeping flexibility in mind. For Subrata, 
the most meaningful measure of success is the trust of 
his clients. Over the past 29 years, he notes that his work 
has seen no client escalations, with most of his business 
coming through referrals and repeat travellers, a reflec-
tion of the confidence his guests place in his service.

BUILDING A SKILLED AND 
INFORMED TEAM
Although Vedic Journey operates with a relatively 
lean team of professionals, Subrata places strong 
emphasis on talent development. Team members are 
encouraged to stay informed about global travel trends, 

regulatory changes, and emerging destinations so that 
clients receive accurate guidance and well-planned 
travel experiences. Competitive compensation, regular 
training, and exposure to industry developments form 
the core of the company’s approach to attracting and 
retaining talent.

THE HUMAN TOUCH IN A DIGITAL 
TRAVEL ERA
As digital platforms and automation continue to 
reshape the travel industry, Subrata acknowledges the 
importance of technology in improving efficiency. He 
keeps closely connected with global tourism bodies, 
aviation authorities, and IATA updates, while also 
using advanced airline reservation and pricing systems 
to manage travel planning efficiently.

However, he firmly believes that technology should 
complement, not replace, human expertise. While artifi-
cial intelligence and automation can reduce operational 
workload, the travel industry will continue to depend 
on the expertise of experienced consultants, particu-
larly when handling complex itineraries or unexpected 
travel disruptions.

“Technology can reduce workload,” he explains,  
“but the expertise of a seasoned travel consultant cannot 
be replaced.”

At the same time, he continues to strengthen Vedic 
Journey’s market presence through greater digital and 
social media visibility. As the company grows, the 
focus will remain on introducing new destinations, 
luxury resorts, and carefully curated travel experiences.

LESSONS FROM A LIFETIME IN TRAVEL
After nearly three decades in the travel industry, 
Subrata says the biggest lesson has come from directly 
handling clients across different regions, including 
the United States, Europe, and the Middle East. Each 
traveller has different expectations, from destinations 
and food preferences to points of interest, and under-
standing these differences has been central to deliv-
ering meaningful travel experiences.

For professionals entering the industry, his advice is 
straightforward: be patient, stay client-focused, and 
learn to listen carefully. He also emphasises the impor-
tance of staying updated with travel developments and 
being technically sound in areas such as travel soft-
ware, visa regulations, and immigration requirements.
Above all, he believes in offering something extra that 
the client does not expect, as thoughtful service is what 
ultimately builds lasting relationships.

CRAFTING PERSONALISED LUXURY TRAVEL BUILT ON TRUST, 
EXPERTISE, AND THREE DECADES OF INDUSTRY INSIGHT
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THE PANDEMIC TURNING POINT
The COVID-19 pandemic brought the global travel 
industry to an unprecedented standstill, with flights 
suspended and borders closed for extended periods. 
For Subrata, this challenging phase became the defining 
moment that pushed him toward entrepreneurship.
In February 2021, he founded Vedic Journey in New 
Delhi, transforming decades of industry experience 
into an independent venture focused on personalised 
travel services. Vedic Journey is built around the idea 
of creating immersive travel experiences that combine 
modern comfort with ancient traditions. Through 
thoughtfully designed itineraries led by local experts, 
the company seeks to inspire journeys that connect trav-
ellers with diverse cultures and heritage.

At its core, the organisation aims to inspire transform-
ative journeys that connect travellers with the ancient 
wisdom and diverse cultures of the world, fostering 
personal growth and a deeper understanding of shared 
human heritage. Its values emphasise heritage preser-
vation, authenticity, sustainability, mindful exploration, 
and a strong commitment to delivering exceptional 
service to travellers from all backgrounds.
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