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WEBWISDOM

The business of art and
design is not new to
Indian creative traditions.
With the advent of

CG: Considering almost every
designer starts with print, what
prompts them to pick or shift to
web design as a calling?

Ashima Bawa: Though the basic principles of design
remain the same for all platforms, designing for

the digital medium is very flexible and exciting. It
requires quick execution and understanding of the
evolving medium. Plus, unlike print, one can quickly
edit the design and replace it online. Moreover, there
are a lot of ways to make the design more engaging,
like adding animations, using HTML scripts, etc.

Rajaram Rajendran: Some people find the digital

CG: Once in the business, apart
from the ideation capabilities
and technical skills, what other
things are required to be a good
designer for the digital medium?

Rajaram Rajendran: Knowing how to do a new

text effect in Photoshop or a new CSS trick are not

big things. The basics of design are. Get better at
typography, colour combinations, timing, spacing, use
of negative space etc. And understand what you use
them for. That's what ultimately makes or breaks the
work you put out.
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thinks a microsite or an app works better in
communicating one’s ideas, then that becomes a
core choice.

Dhanish Gajjar: It is the obsessive urge to make
everything look good around you. There are

no words to express the feeling you get when
something you've designed is seen, used and
appreciated by others. Like most of our calling, you

is needed for the web to balance the quality of design
with a flawless experience. You must keep abreast of
design evolving across the world.

Dhanish Gajjar: When it comes to user interface
design people often forget that it is not how it
looks, but how it works. That's the hardest part of
interface design because it gets tricky. The more
elements you add, more complicated it gets for the
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CG: It's been over a decade

that Indian designers are
churning out a lot of indigenous
work. What makes an Indian
web/Ul designer similar or
different from its international
counterpart?

Rajaram Rajendran: They're similar in the process,
though the objectives may differ at times. The major
chunk of designers, both in India and abroad, does
not really try to solve a problem. They just focus on
making the client happy and get paid.

Ashima Bawa: At the core, it's not very different
from international design as we follow the same
basic principles of visual communication. But yes,
there is a large cultural difference. Internet usage
in India is still evolving. So you need to ensure

your design is intuitive and accessible to all. For
instance, most Indian websites need a prominent
‘Home" button because it's not apparent to everyone
that clicking on the logo will also do the job!

Fatema Barot: Like everything else, we're
probably few years behind the West in our web
design. If you look at the quality of work coming
out from the US, Europe and even emerging
countries like Brazil, you realize that we have

a long way to go. We don’t see too much of
comparable work coming out of India.

Parag Gandhi: Internationally it is more about brand
communication, design and storytelling. Reading,
respecting art and experiencing new technology

is in their culture and it reflects very well in

their design. Brands, business, products, digital
products, services in India are yet to invest in Ul,
design and language. Look at our bank websites.
They are yet to fix their tone of voice in copy, let
alone Ul and design. We are far behind in terms of
Ul and Design when it comes to digital
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CG: Points taken. So, how
should the Indian web and Ul
industry brace up to reach
international standards?

Rajaram Rajendran: The talent and technical
skills are there. | feel the methods in which they
are used needs an immediate improvement.

Ashima Bawa: In part, it depends on the
general level of digital literacy and adoption.
Educating clients and partners about the best
practices also helps. A lot of thought and
work needs to go into the details like brief, A,
ideating, wireframe etc.

Dhanish Gajjar: As far as the user is concerned,
the interface is the product. They see and
interact with the user interface, not the
underlying architecture. The right way of doing
it is always creating the front end first and then
coding it. Getting the elements right will have a
big impact and the users will enjoy the product.
Indian designers need to focus and invest more
time and money to get the design right, not just
rush their products out.

Fatema Barot: We just need to stop doing boring
work. That will solve most of our problems.

We need education infrastructure to produce
people who can design for the web. Right now,
almost no one learns how to design for the web
in college. Not even graduates from most of our
leading design schools. Most of our web design
is done by people who learnt to design for other
mediums and stumbled on to web design.

Parag Gandhi: Standards of awards, recognitions
and eye for detailing are extremely low in Indian
digital design. Also, brands and businesses
should take strong steps to reinforce creativity

in design. Most importantly, it is about individual
passion, how good you want to look and how
much you can learn or want to implement <

CG: All said and done, how does
the future look like?

Rajaram Rajendran: Huge. Just like everywhere
else. But only if you can put out something unique,
only if you can solve problems and make things
better. Otherwise, people will just continue choosing
templates instead of designers.

Parag Gandhi: It's awesome, competitive, challenging
and growing. Digital artists and designers will play

a big role in content creation. The Indian design
community is opening up to this huge shift of digital
design and digital culture and in coming days, Ul
expertise in the service sector will play a key role.

Ashima Bawa: The prospects depend a lot on

the designer. If one is willing to put in work and
understand design and the medium, the prospects
are good. Otherwise, it'll end up being a demand-
supply service.

Dhanish Gajjar: More and more people are relying

on the web and smart devices now. New tools

are coming out in the market in forms of social
networking tools, web apps or mobile apps.
Designers have a good prospect because everyone
likes to use good products, keeping the need for good
designers alive.

Fatema Barot: Designing for the web is going to be an
increasingly larger part of what agencies and design
studios do. So most designers will have to adapt to
this. This process is already underway and is driven
largely by consumer habits. We need to embrace
these new trends and aim to do pioneering work,
rather than aping the west

The Indian design
community 1S opening
up to this huge shuft

of digital design and
digital culture

OPPORTUNITIES

= Arising inquisitiveness of the medium
* Growth of social media

* Exposure to the Western world

» Indigenous and innovative thinking

THREATS

* People are ‘okay’ with average stuff,
templates and ripped-off stuff
* Slow growth in technological understanding
* Openness to experimentation and investments
* Business demands of shortcuts and
cut-paste jobs

What's your opinion?
Do write in to us at KnockfdCreativeGaga.com with "Web Wisdom’
as the subject.
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