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A postgraduate in Fine Arts from Academy
of Art University, San Francisco,

Neha Hattangdi started her career as a
graphic designer at White Dwarf Designs,

Mumbai. Currently, she works as a

Expressions

What happens when designs rse

from a curious, nnovative mind and
meets the kind of expression that

1s liberating? What happens when
designs are an amalgamation of

ldeas and inspirations accumulated
across the life of a designer? Graphic
Designer Neha Hattangdi explores
these possibilities by exuding her inner
self In every design to instinctively
create a visual solution. She reflects on
her thoughts and process.

01 02 Aqueous
Transmission.

Poster using type

and photography to
visualize a song and its
meaning and emotion.

Put yourself before the process. The process of creation
begins with visuals conjuring up in the mind, after the brief has been
carefully read and the brand understood. In the visuals lies a cue to
conquer the challenge that waits at the end of the tunnel. Freeing the
mind from opinions and limitations, playing along as the idea expands
through the execution, design that dittoes the designer’s thoughts
comes into being. This spontaneous process is the most flexible and
productive way to go ahead.

Design to unveil and educate. A design school is nothing like working
with clients. Working with assignments fare through easily. Whereas

a design presented to the client has to stand a series of tests. Fitting
well with brand guidelines, personality and objective and of course,
personal liking. Some clients believe in playing safe, some may

not know anything about design. The need of the hour varies with

clients. So educating them becomes a part of design presentation and ; o i

convincing them, the objective. A good design is worth all that —
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03 Aqueous
Transmissions. A series
of posters inspired by
the song ‘Aqueous
Transmissions’ by
Incubus.
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'-m every conversation lie

cues and insights that can
strengthen a design and

give 1deas a long life 2
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= However, the layout is best when it is spontaneous.
Fﬁ; It introduces a special thrill to the whole creation,
Meet people, meet ideas. Interacting with people is - - apart from making it more englag'mg qnd challelnging.
surprisingly very inspiring. That's what gives way to - - The beauty of searching the mind while exploring new
knowing their experiences, their inspirations and their . m elements, whether they grace the layout or go, makes
e | ¥ a design unpredictable, more innovative

work. Blogs, photographs, art, music etc can definitely be
the source of inspiration but nothing beats a face to face
conversation. It actually lifts the veil from some of the best
work and the thought behind them. Moreover, in every
conversation lie cues and insights that can strengthen a
design and give ideas a long life.

and intriguing.
Freedom is being new, every time. Though signature
works for some, not giving in to following a particular
style is liberating in its own way. A designer’s true
strength lies in following intuitions and treading
territories that don’t exist for others. Going away from
signature makes happen distinction, all the time &

Keep yourself detached from your idea. There are all kinds
of ideas. Some ideas are born brilliant, they just seem to
make things work. While others could be troublesome

and require a lot of time and energy to get chiseled before

they look good and some just don’t work. The best way

out is to never have an attachment with a particular idea 04 Trash Talk. 06 Cover Design. For  the importance
or thought. If it has merit, it will survive. If not, you won't %’mbi:es - tTh‘;kbo‘;kTrtﬂ;hTﬂ';; of recycling,
. . . . ’ T =3 Hiustrations wi alks about domestic
like it anyway. Slln(?e being one’s own critic can be tough, - 2 loud type and bright garbage and better el s
feedback and opinions from others always come to rescue. AND - colors to bring in recycling practices. attention towards

D MOR fun and humour to a garbage produced
When planning ends, a great design emerges. A great OF SEGREGA dullsblect. 3’1:1?;:'“'19;:“‘; :ﬁer:‘;:;e:e”sct:e
design must be well-planted, not necessarily well-planned. v LU 05 Trash Talk. with penhmd ,r?;\ recg}-'cling can make.
After the subject, the elements need to fall in place. Draws attention

to the garbage 08 Trash Talk.
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produced every
day, encouraging
recycling.

Catches the eve of
urban citizens and
makes them realise
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