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Incorporated in 1999, Stove Kraft was converted to a Public company in
2018. The company is an established player in kitchen solutions segment
and an emerging player in home solutions market. The company provides \\/
a diverse suite of kitchen solutions under Pigeon and Gilma brands and has X

also forayed into LED based lighting products. The Company proposes to

STOSN CISIRASFT
commence manufacturing of kitchen solutions under the BLACK & DECKER q;_,
brand with a range of value, semi-premium and premium kitchen solutions. as.a
Diversified kitchen and home appliances product portfolio g
Since its inception the company has grown from a single brand small LPG m —
stove manufacturing company to become one of India’s leading Issue Details

manufacturers of kitchen appliances. Its brand portfolio consists of Pigeon Issue Opens 25-01-2021

and Gilma which are its own brands. The company also has a Licensing Issue Closes 28-01-2021

agreement to manufacture and market premium small domestic appliances
under the brand ‘Black and Decker’. In 2019, the company also forayed into
the manufacture of LED based lighting products and is planning to expand Issue Type

Issue Size ~ % 413 crore
Fresh Issue/ Offer

. : for sale
its presence in the segment. _

Price Band 3384-% 385
Increasing manufacturing capacity with backward integration No of shares ~ 1.07 crore
The company has an integrated facility at Bengaluru comprising of 12 Market Lot 38 shares
manufacturing units to manufacture pressure cookers, non-stick cookware, Face Value 10.0

hard anodized cookware, mixer grinders, induction cooktops, LPG stove,

glass cooktops, IR thermometer and handy vegetable chopper. Further, The

Company has also commenced manufacturing LED products in its Shareholding  Pre-offer Post-offer
Bengaluru Facility. The company has recently expanded its production

capacity from 19.5 million units per annum to 38.4 million units per annum. Pm"‘mter 61.3 o4
Stovekraft's manufacturing facilities are backward integrated with ability to Public 38.7 45.6
in-house manufacture components required for its products. Increased level Total 100.0 100.0

of backward integration has enabled the company to reduce dependence on

third party suppliers and OEM’s for its requirements of components. Objects of issue

) < crore
Key risk & concerns
Repayment/pre-payment of
e Inability to maintain and promote the brand portfolio can impact certain borrowings availed 76.0
future revenue growth by the company
General corporate purposes 19.0
e Around 20% of revenues are generated from traded products porate pup
Fresh issue 95.0
Priced at Mcap/sales of 1.9x (post issue) FY20 on upper band Offer for sale 318.0

Stovekraft reported revenue CAGR of 13% over FY18-20. The company had

a low operating margin profile over FY18-FY20 with EBITDA margin in range

of 2-5%. In H1FY21, the company reported improved performance with
EBITDA margin of 13.7% and net profit of ¥ 28 crore on account of significant Bharat Chhoda

reduction in operating expenses. Sustainability of improved profitability Bharat.chhoda@icicisecurities.com
performance remains a critical factor. At 385, the stock is available at 1.9x

FY20 Market cap/sales. Cheragh Sidhwa
Cheragh.sidhwa@icicisecurities.com

Key Financial Summary
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< crore FY18 FY19 FY20 H1FY21 CAGR (FY18-20)
Net Sales 523.6 640.9 669.9 328.8 13.1%
EBITDA 9.9 29.9 33.8 45.1 84.7%
PAT -12.1 0.8 3.2 28.8

Diluted EPS -3.1 0.2 1.0 8.8

P/E (x) - 1,614.8 395.6

EV/EBITDA (x) 165.8 51.3 46.2

Mcap/Sales (x) 2.4 2.0 1.9

RoCE (%) 2.0 1.8 9.2
RoE (%)

Source: ICICI Direct Research, RHP
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Industry Overview

The Indian Kitchen Appliance market can be classified into Large cooking
appliances, Non Stick Cookware and Small cooking appliances.

Large Cooking Appliances market

Large cooking appliances include Cooker Hoods, Cooking Hobs (either built-
in or freestanding) and Cooktops. As per Euromonitor and Frost and Suvillan
analysis, Retail Volume sales of Large Cooking Appliances category as a
whole, has witnessed a growth at a CAGR of 6.0% through 2015-2020, to
reach sales of 14.2 million units in 2020. In terms of Retail Sales ‘Value’
growth, the category has grown at an even higher CAGR of 9.2% through
the same period, to reach sales of about INR 111 billion in 2020.

The overall growth momentum of the ‘Large Cooking Appliances category’
Retail sales is expected to continue the forecast period of 2020 to 2025. In
terms of Retail Volume, the category is expected to grow at a CAGR of about
8.7% through 2021-2025, to clock 21.7 million unit sales by end of 2025.
Retail Value sales, also is expected to continue on its higher growth
trajectory, at a CAGR of 12.5% through 2021-2025, to reach INR 201 billion
by end of 2025.

Large Cooking Appliances are almost exclusively sold through Store-Based
retailing, which accounted for 98.6% of the category’s total retail volume
sales. Remaining 1.4% was sold through Non-Store based retailing.

ICICI Direct Research

Exhibit 1: Large cooking appliances industry trends

Large Cooking Appliances Market 2020 2021E 2022E 2023E
Volume (000 units) 14209 15453 16817 18313
Value INR (bn) m 125 141 159

2024E 2025E CAGR (2020-2025)
19955 21761 8.9
179 202 12.7

Source: RHP, ICICI Direct Research

Non-stick Cookware market

The term ‘Non-stick’ in cookware, usually refers to the surface which is
coated with a synthetic polymer called Polytetrafluoroethylene (PTFE) or
with ceramic, anodized aluminium, enamelled iron which decreases the
ability of other materials to stick to it. The term ‘Teflon’ coating has become
synonymous with Non-stick coating in the market. Hence, non-stick
cookware is often also addressed as Teflon coated cookware.

Most popularly used Non-stick cookware includes Tawa, followed by Kadai
and frying pan. The latest trend-setting Hard anodized and ceramic non-stick
cookware register prominent usage in Southern India.

Exhibit 2: Non-stick cookware market industry trends

Non Stick Cookware Market 2020 2021E 2022E 2023E 2024E 2025E CAGR (2020-2025)
Volume (000 units) 7 7819 8590 9437 10367 11389 9.9
Value INR (bn) 10 " 13 15 18 21 16.8
Source: RHP, ICICI Direct Research
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Small Cooking Appliance Market

Most popularly used small kitchen appliances are Pressure cooker, Electric
Kettle, Electric Rice cooker, Coffee maker, Juice extractor, Mixer Grinder,
Blenders and Food processors. Small Cooking Appliances are also almost
exclusively sold through Store-Based retailing. In 2020, 97.4% of total retail
volume sales were registered through Store-based retailing, and the
remaining 2.6% only was sold through Non-Store based retailing.

Exhibit 3: Small cooking appliance market industry trends

Small Cooking Appliances Market 2020 2021E 2022E 2023E 2024E 2025E CAGR (2020-2025)
Volume (000 units) 52613 56405 60470 64828 69501 74511 1.2
Value INR (bn) 86 93 101 109 118 127 8.1

Source: RHP, ICICI Direct Research

As per Euromonitor and Frost and Suvillan analysis, Large Cooking
Appliances (LCA), Non Stick Cookware (NSC) and Small Cooking Appliances
market (in value terms) is expected grow at a CAGR of 12%,17% and 8%
respectively over FY20-FY25E.

Stove Kraft is a market leader in cooktops/free-standing hobs and
commands a market share of ~ 25%/20% in these categories respectively.
It is also among the leading players in the electric kettle category with a
market share of 21.1%. The market for cooktops, free-standing, electric
kettle are expected to grow at a CAGR of 15%/10%/9% over FY20-FY25.

Exhibit 4: Key product categories in Indian Kitchen appliances market

Market | Market Market Market R Market | Market
Slzef Slzef CAGR™ Sl.ze: Slzef CAGR™ ILeader Share of | Share of
Product Retail Retail |(2020-| Retail Retail (2020- Company | Market | Stove
_ Volume Volume |(2025F) Value Value 2025F) 2020) Leader |Kraft Ltd.
Categories: (2020) (2025F) (2020) (2025F) C (2020) (2020)
) Q00 INR INR
R oz T e e e e
r Large Cooking Appliances | _14.209 | 21761 | & 7% | 110958 | 201898 | 725% | . __ . __.__._1.__.__.L .__.__. L
Stove Kraft - , - .
T Eocilions 1.751 3.305 | 13.6%| 25,0006 52,564 15.5% Ltd. 2305 Z0EE l
- R Stove Kraft . .
2| e 10.432 14721 | 7.1% | 55276 80,022 10.0% Lid. Aus-C 2030 ||
3  [Built in Hobs 284 440 972 4,732 7,024 10.9% Faber 23.0% 4.8%
4 |Cooker Hoods 1.742 3.206 | 13.6%| 25,344 52,388 15.6% Faber 23.0% 3.8%
Non-Stick Cookware
1 | Non-Stick Cockware 7,117 11,389 | 9.92% 9,646 20,977 16.8% | TTK Prestige | 58.2% 18.9%
Small Cooking Appliances 52,613 74,511 7.2% | $6,098 1,27,247 8.1%
1 |Pressure Cooker 31.697 45273 7.4% | 17,728 27,230 0.02 | TTK Prestige | 48.2% 11.4%
2 |Electnic Kettle 757 1.024 6.2% 1,482 2,307 0,325 Bajay 23.8% 21.1%
3 |Electric Rice Cooker 2.186 2.995 6.5% 4,421 6, 140 6.8% Panasonic 35.0% 4.7%
4 |Coffee Maker 327 455 6.8% 1,238 2,333 13.5% Bajai 29.1% 6.6%
5 |Juice Extractor 249 348 6.9% 970 1,431 8.1% Bajaj 25 7% 3.8%
6 [Mixer Grinder 13.860 19.484 7.1%% | 44,352 64,477 7.8% Bajaj 21.1% 2.7%
7 |Blender 1.229 1.713 6.9% 3,623 5,063 6.0% Phillips 44.6% 0.5%
8 [Food Processor 2.309 3.218 6.9% | 12,283 18,257 8.3% Phillips 25.6% -

Source: RHP, ICICI Direct Research
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Company background

Stove Kraft was incorporated in 1999 and founded by Mr Rajendra Gandhi,
who is the current managing Director of the company. Stove Kraft (SKL) is
an established kitchen solutions and an emerging home solutions brand.
Further, it is one of the leading brands for kitchen appliances in India, and is
one of the major players for pressure cookers and amongst the market
leaders in the sale of free standing hobs and cooktops. It is engaged in the
manufacture and retail of a wide and diverse suite of kitchen solutions under
its Pigeon and Gilma brands, and is also expected to commence
manufacturing of kitchen solutions under the BLACK + DECKER brand,
covering the entire range of value, semi-premium and premium kitchen
solutions, respectively. Its kitchen solutions comprise of cookware and
cooking appliances across its brand portfolio, and its home solutions
comprise various household utilities, including consumer lighting, which not
only enables SKL to be a one stop shop for kitchen and home solutions, but
also offer products at different pricing points to meet diverse customer
requirements and aspirations.

Exhibit 5: Timeline
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Source: RHP, ICICI Direct Research

SKL's flagship brands, Pigeon and Gilma, have enjoyed a market presence
of over 15 years and enjoy a high brand recall amongst customers. The
company used co-branding initiatives over eight years with LPG companies
such as Indian OQOil Corporation Limited and Hindustan Petroleum
Corporation Limited to utilize their sale and distribution channels which has
enabled Pigeon brand to enjoy a wide customer outreach and a high brand
recall value.

Over the last few years the company has gradually reduced its presence in
Government orders and co-branding business with Indian oil companies.
The company’s focus is on the branded business which is currently
contributing ~ 90% of FY20 revenues.

Exhibit 6: Brandwise revenue contribution

(% of revenue) H1FY21 H1FY20 FY20 FY19 FY18
Pigeon branded products 76.9 80.9 86.2 81.2 86.9
Gilma branded products 5.4 2.4 2.5 3.8 5.6
Black + Decker Products 1.5 24 2.7 2.7 0.9

Source: Company, ICICI Direct Research
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Investment Rationale

One stop shop for kitchen appliances across varied price points

Since its inception in the year 1999, the company has grown from a single
brand small LPG stove manufacturing company to become one of India’s
leading manufacturers of kitchen appliances. Its brand portfolio, comprising
of the Pigeon, Gilma and BLACK +DECKER brands caters to the value, semi-
premium and premium customer segments in the kitchen solutions industry.
Pigeon brand is well established in the Indian kitchen appliances industry.
As a result of SKL's co-branding initiatives of over eight years with LPG
companies such as Indian Oil Company Limited and Hindustan Petroleum
Corporation Limited to utilize their sale and distribution channels, Pigeon
brand has garnered a wide customer outreach and continues to have a high
brand recall. The existing market presence and strength of the Pigeon brand
has been instrumental in enabling SKL to successfully enter into home
solutions vertical with new category like LED products in 2016.

SKL's Gilma brand is focussed on offering the semi-premium experience to
its customers with a wide variety of products such as chimneys, hobs, glass
cooktops etc. In September 2016, SKL entered into the BLACK + DECKER
Brand Licensing Agreement with Stanley Black & Decker, Inc. and The Black
and Decker Corporation, a diversified global provider of hand tools, with a
large presence in the small domestic appliances space. The tie-up with
Stanley Black & Decker, Inc. and The Black and Decker Corporation will
enable SKL to penetrate the premium segment of the kitchen appliances
industry, and contribute significantly in the recognition, demand and growth
of its overall brand portfolio.

Well connected distribution network with a presence across
multiple retail channels

SKL has 651 distributors in 27 states and five union territories of India as of
September 30, 2020. The C&F agents and distributors are connected with a
dealer network comprising of over 45,475 retail outlets, which are driven
through a sales force of 566 personnel. In addition to independent third-
party retail stores, SKL has also partnered with major Indian retailers for the
sale of its products, and the products are available in retail chains such as
Metro Cash And Carry India Private Limited. SKL has also partnered with e-
commerce retailers such as Flipkart India Private Limited for the sale of its
Pigeon branded products on their portals. Also, Gilma brand products are
sold exclusively through 65 Gilma stores located across 28 cities and towns
in four states. SKL's products are exported to 14 countries including UAE,
Qatar, Bahrain, Kuwait, Tanzania, Uganda, Nepal, Sri Lanka, Bangladesh,
Oman, Ghana, United States of America, Mexico and Saudi Arabia.

Exhibit 7: Healthy distribution network

9 45,475 566 65 12
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Source: RHP, ICICI Direct Research
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Strong manufacturing capability with efficient backward
integration.

SKL has manufacturing facilities in Baddi, Himachal Pradesh and Bengaluru
in Karnataka. Bengaluru Facility is a large facility for the manufacture of
kitchen solutions, which is spread over approximately 46 acres and five
guntas out of which 30 acres and one gunta is available for future expansion.
It is an integrated facility comprising of 12 manufacturing units, tailored to
manufacture pressure cookers, non-stick cookware, hard anodized
cookware, mixer grinders, induction cooktops, LPG stove, glass cooktops,
IR thermometer and handy vegetable chopper. Further, SKL has also
commenced manufacturing LED products in the Bengaluru Facility. For
Fiscal 2020, it had an aggregate production capacity of 19.50 million units
per annum which has been increased to 38.40 million units per annum.
Stovekraft’s manufacturing facilities are backward integrated with ability to
in-house manufacture components required for its products. Increased level
of backward integration has enabled the company to reduce dependence on
third party suppliers and OEM’s for its requirements of components.

Exhibit 8: Total manufacturing capacity

Installed
Baddi, Himachal Pradesh Products (Sep-20) Capacity
(mn p.a.)
O £ =~ LPG Stove 1.8
E‘m Inner Lid Cooker 1.0
I Total 2.8
IS0 9001:2015 certified Installed
Products (Sep-20) Capacity
(mn p.a.)
Pressure Cooker 4.8
f\l e ru, Karnatak LPG Stoves 2.4
ooy » Non-Stick-Spray Coating 24
Non-Stick-Roller Coating 9.0
Mixer Grinder 0.6
LED Bulbs/ Batten 12.0
Iron 0.6
Induction Cooktops 1.2
Floor Mops 0.6
Vegetable Chopper 3.6
IR Thermometer 1.2
Total 38.4

New product categories for which new
manufacturing lines have been setup

Source: RHP, ICICI Direct Research

Expansion of portfolio in the existing product categories

SKL's product portfolio under the brand Pigeon consists of four categories -
cookware, cooktops and other solutions, small kitchen appliances and home
utilities aiding different functions and utilities in the kitchen and home. SKL
has consistently focused on expanding and optimizing its product range to
offer utility, a range of features and value for money. SKL seeks to utilize its
research and development capabilities to develop new and innovative
products to cater to the evolving requirements of a large customer base and
cover newer customer segments.

ICICI Securities | Retail Research 6
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Foray into LED consumer lighting business

Owing to the increasing government initiatives to boost LED adoption and
growing awareness regarding lower power consumption of LED lighting
products, the LED lighting market is expected to grow significantly in India.
SKL seeks to capture this growing demand for LED lighting products with its
range of consumer lighting products including bulbs, battens, downlight and
panels. In a short span of three years, it has leveraged the strength of brand

‘Pigeon’ and its capabilities to scale up a large distribution network in the

southern states of India. SKL will continue to introduce a wider range of LED
lighting products for different end-use segments and expand to newer and
broader geographies. Further, SKL will leverage its manufacturing strength
and has established a fully automated LED assembly unit for LED bulb and
battens at its Bengaluru Facility.

Focus on enhancing share of export revenues

During the six month period ended September 30, 2020 and in Fiscal 2020,
SKL export sales contributed to 17.9% and 7.6%, respectively. SKL's
manufacturing and technological competence in non-stick cookware makes
it globally competitive to cater to both the developed and the developing
markets. SKL presence is currently spread across 14 countries including
USA, Mexico, UAE, Qatar, Bahrain, Kuwait, Tanzania, Uganda, Nepal, Sri
Lanka, Bangladesh, Oman, Ghana and Saudi Arabia. SKL seeks to expand it
global reach and enhance its export revenues through constant innovation
and increased customer acceptance.

ICICI Securities | Retail Research
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Key Risks & Concerns

Third party sourcing of raw materials without long term contract

SKL's business operations are significantly dependent on local third parties
at all stages of product development and sales. Further, it imports some of
the raw material, such as glasses components, aluminum, steel and from
foreign suppliers. In Fiscal 2020, and during the six month period ended
September 30, 2020, SKL imported raw material worth %71 crore and 343
crore, respectively. SKL's principal raw materials like aluminum, aluminum
derivatives and steel, are sourced from third party suppliers, and purchased
on a purchase order basis. SKL also sources certain equipment such as roller
coating line and channel making machine of LPG unit from foreign suppliers.
In the event of a discontinuation or closure of the foreign suppliers for these
equipment, SKL may not be able to source identical raw materials and
equipment from local sources which may lead to increase in production
costs and consequently affect the pricing of its products. Non-availability of
such raw materials of identical quality from local suppliers may lead to
deterioration in quality of such products, which may lead loss of SKL brand
reputation. The quality of SKL's products is primarily derived from the
quality of the raw materials, and any deterioration in the quality of raw
materials supplied can have an adverse effect on the quality of products,
market reputation and sales volumes

Inability to successfully maintain and promote its brand portfolio

SKL's business performance is substantially dependent upon the continued
success of its Pigeon and Gilma brands. SKL has continuously invested in
enhancing its brand awareness among the consumers through focused and
consistent branding and marketing initiatives. It is important for SKL to
increase the sales volumes and revenues, grow existing market share and
expand into new markets and new product categories. Consequently, any
product defects, consumer complaints, or negative publicity for any of its
brands or products or any specific product could harm the brands and
reputation and may dilute the impact of its branding and marketing initiatives
and adversely affect future business and prospects.

Reliance on third party OEMs for the sourcing of traded products

SKL relies on third-party OEMs for the sourcing of some of its products. For
the six month periods ended September 30, 2020, traded products
contributed 19.2% of total revenues. While such traded products are
manufactured on the basis of specifications provided by SKL and under the
supervision and monitoring of the sourcing team, but SKL has have limited
control over the manufacturing and quality control processes, and any
defects discovered in such products may have an adverse impact on SKL's
brand reputation and results of operations.

The trademark for brand ‘Pigeon’ is the subject matter of litigation

In 2003, pursuant to an oral understanding with PAPL, an associate
company, SKL permitted PAPL to manufacture certain products such as
mixers and grinders under the Pigeon brand for SKL. However, PAPL
continued to manufacture under the’PIGEON’ trademark without any
authorisation, therefore, in 2015, SKL Company terminated the oral
arrangement with PAPL demanding them to stop manufacture of any item
under the Pigeon brand. SKL was granted a temporary injunction in the said
suit and PAPL has been restrained from using the ‘PIGEON’ trademark for
manufacture and sale of kitchen, electrical and non-electrical appliances.
The matter is currently pending, and if SKL is unable to successfully protect
the 'PIGEON' trademark, it may have an adverse impact on the business
operations.

ICICI Securities | Retail Research
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Financial summary

Exhibit 8: Profit and loss statement % crore
(Year-end March) FY18 FY19 FY20 H1FY21
Net Sales 523.6 640.9 669.9 328.8
Growth (%) 22.4 4.5

Total Raw Material Cost 353.6 438.6 441.9 214.5
Gross Margins (%) 325 31.6 34.0 34.8
Employee Expenses 59.1 69.8 82.0 31.3
% to sales 11.3 10.9 12.2 9.5
Other Expenses 101.0 102.7 112.2 38.0
% to sales 19.3

Total Operating Expenditure 513.7 611.1 636.1 283.8
EBITDA 9.9 29.9 33.8 45.1
EBITDA Margin 1.9 4.7 5.0 13.7
Interest 16.9 17.9 20.9 10.1
Depreciation 11.2 12.3 12.4 6.9
Other Income 5.6 1.7 3.1 0.7
Exceptional Expense - -

PBT (12.6) 1.3 35 28.8
Total Tax (0.5) 0.5 0.4

Profit After Tax (12.1) 0.8 3.2 28.8
Source.: RHP, ICICI Direct Research

Exhibit 10: Balance sheet < crore
(Year-end March) FY18 FY19 FY20 H1FY21
Equity Capital 18.9 24.7 24.7 24.7
Reserve and Surplus (199.0) (88.7) (84.9) (54.7)
Total Shareholders funds (180.1) (63.9) (60.2) (29.9)
Minority interest 0.2 0.2 0.2 -
Total Debt 392.3 310.0 326.9 299.6
Non Current Liabilities 18.2 14.2 17.4 14.1
Source of Funds 230.6 260.5 284.3 283.7
Net Fixed Assets 182.1 178.7 192.9 199.6
Capital WIP 0.6 1.7 1.6 0.7
Intangible assets 0.6 0.5 0.3 3.4
Investments 3.4 3.0 4.4 4.8
Inventory 105.1 97.4 116.6 136.6
Cash 0.4 28.5 15.0 5.3
Debtors 79.6 89.7 103.0 103.6
Loans & Advances & Other CA 10.2 15.1 244 25.5
Total Current Assets 195.3 230.7 259.0 27111
Creditors 145.2 134.1 150.9 176.1
Provisions & Other CL 17.8 31.2 36.1 38.7
Total Current Liabilities 163.0 165.3 187.0 214.8
Net Current Assets 32.3 65.4 72.0 56.3
LT L& A, Other Assets 11.6 11.2 71 19.0
Other Assets 0.0 0.0 0.0 0.0
Application of Funds 230.6 260.5 284.3 283.7

Source: RHP, ICICI Direct Research

ICICI Securities | Retail Research
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Exhibit 9: Cash flow statement

(Year-end March)
Profit/(Loss) after taxation
Add: Depreciation

Add: Finance Cost

Net Increase in Current Assets
Net Increase in Current Liabilities
Others

CF from operating activities
(Inc)/dec in Fixed Assets
Others

CF from investing activities
Inc / (Dec) in Equity Capital
Inc / (Dec) in Loan

Less: Finance Cost

Others

CF from financing activities
Net Cash flow

Opening Cash

Closing Cash

FY18
-12.1
1.2
15.3
-54.2
33.6
17.5
1.3
6.3
0.2
-6.1
0.0
9.5
-14.8
0.0
-5.3
0.1
0.5

0.4

FY19
0.8
12.3
17.9
-8.8
-10.3
1.2
131
-1.4
0.6
-6.8
0.0
40.2
-18.5
0.1
21.8
28.1
0.4

285

FY20
3.2
124
18.1
-44.2
16.7
9.4
15.6
-26.1
1.2
-21.3
0.0
16.3
174
0.7
1.8
-13.5
28.5

15.0

< crore

H1FY21
28.8
6.9
9.4
-25.4
24.2
5.6
49.5
-25.1
0.2
-25.3
0.0
-23.6
-10.4
0.2
-33.9
-9.7
15.0

5.3

Source: RHP, ICICI Direct Research

Exhibit 11: Key ratios

(Year-end March)
Per share data (3)
Diluted EPS

Cash EPS

BV

DPS

Cash Per Share
Operating Ratios (%)
EBITDA margins
PBT margins

Net Profit margins
Inventory days
Debtor days
Creditor days
Return Ratios (%)
RoE

RoCE

Valuation Ratios (x)
P/E

EV / EBITDA

EV / Sales

Market Cap / Revenues
Price to Book Value
Solvency Ratios
Debt / Equity
Debt/EBITDA
Current Ratio

Quick Ratio

FY18

-3.7
0.3
-55.3
0.0
1.2

1.9
2.4
2.3

73.3
55.5
101.2

2.0

165.8
3.1
2.4

39.6
1.2
0.6

FY19

0.2
4.0
-19.6
0.0
9.7

4.7
0.2
0.1
55.5
51.1
76.4

1.8

1,614.8
51.3
2.4

2.0

10.4
1.4
0.8

FY20

1.0
4.8
-18.5
0.0
6.0

5.0
0.5
0.5
63.5
56.1
82.2

9.2

395.6
46.2
2.3
1.9

9.7
1.4
0.8

H1FY21

8.8
11.0
9.2

0.0

3.1

13.7
8.8
8.8

Source: RHP, ICICI Direct Research
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RATING RATIONALE

ICICI Direct endeavours to provide objective opinions and recommendations. ICICI Direct assigns ratings to
companies that are coming out with their initial public offerings and then categorises them as Subscribe, Subscribe
for the long term and Avoid.

Subscribe: Apply for the IPO
Avoid: Do not apply for the IPO

Subscribe only for long term: Apply for the IPO only from a long term investment perspective (>two years)

@ icici diroct com| Noll ]
Investmaents on Your Fingertips | BH{JB{:EE’% ‘

| ICICI Securities Ltd, |1 755 asins B |
| Analyst Award 2012 ‘&k

Pankaj Pandey Head — Research pankaj.pandey@icicisecurities.com

ICICI Direct Research Desk,
ICICI Securities Limited,

1st Floor, Akruti Trade Centre,
Road No 7, MIDC,

Andheri (East)

Mumbai - 400 093
research@icicidirect.com
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ANALYST CERTIFICATION

|/We, Bharat Chhoda, MBA, Cheragh Sidhwa MBA, Research Analysts, authors and the names subscribed to this report, hereby certify that all of the views expressed in this research report
accurately reflect our views about the subject issuer(s) or securities. We also certify that no part of our compensation was, is, or will be directly or indirectly related to the specific
recommendation(s) or view(s) in this report. It is also confirmed that above mentioned Analysts of this report have not received any compensation from the companies mentioned in the report
in the preceding twelve months and do not serve as an officer, director or employee of the companies mentioned in the report.

Terms & conditions and other disclosures:

ICICI Securities Limited (ICICI Securities) is a full-service, integrated investment banking and is, inter alia, engaged in the business of stock brokering and distribution of financial products.

ICICI Securities is Sebi registered stock broker, merchant banker, investment adviser, portfolio manager and Research Analyst. ICICI Securities is registered with Insurance Regulator
Development Authority of India Limited (IRDAI) as a composite corporate agent and with PFRDA as a Point of Presence. ICICI Securities Limited Research Analyst SEBI Registration Number -
INH000000990. ICICI Securities Limited SEBI Registration is INZ000183631 for stock broker. ICICI Securities is a subsidiary of ICIC| Bank which is India’s largest private sector bank and has it
various subsidiaries engaged in businesses of housing finance, asset management, life insurance, general insurance, venture capital fund management, etc. (“associates”), the details ir
respect of which are available on www.icicibank.com.

ICICI Securities is one of the leading merchant bankers/ underwriters of securities and participate in virtually all securities trading markets in India. We and our associates might have investmen
banking and other business relationship with a significant percentage of companies covered by our Investment Research Department. ICIC| Securities and its analysts, persons reporting tc
analysts and their relatives are generally prohibited from maintaining a financial interest in the securities or derivatives of any companies that the analysts cover.

Recommendation in reports based on technical and derivative analysis centre on studying charts of a stock's price movement, outstanding positions, trading volume etc as opposed tc
focusing on a company's fundamentals and, as such, may not match with the recommendation in fundamental reports. Investors may visit icicidirect.com to view the Fundamental anc
Technical Research Reports.

Our proprietary trading and investment businesses may make investment decisions that are inconsistent with the recommendations expressed herein.

ICICI Securities Limited has two independent equity research groups: Institutional Research and Retail Research. This report has been prepared by the Retail Research. The views and opinion:
expressed in this document may or may not match or may be contrary with the views, estimates, rating, and target price of the Institutional Research.

The information and opinions in this report have been prepared by ICICI Securities and are subject to change without any notice. The report and information contained herein is stricth
confidential and meant solely for the selected recipient and may not be altered in any way, transmitted to, copied or distributed, in part or in whole, to any other person or to the media o
reproduced in any form, without prior written consent of ICICI Securities. While we would endeavour to update the information herein on a reasonable basis, ICICI Securities is under n¢
obligation to update or keep the information current. Also, there may be regulatory, compliance or other reasons that may prevent ICICI Securities from doing so. Non-rated securities indicatt
that rating on a particular security has been suspended temporarily and such suspension is in compliance with applicable regulations and/or ICICI Securities policies, in circumstances wher¢
ICICI Securities might be acting in an advisory capacity to this company, or in certain other circumstances.

This report is based on information obtained from public sources and sources believed to be reliable, but no independent verification has been made nor is its accuracy or completenes:
guaranteed. This report and information herein is solely for informational purpose and shall not be used or considered as an offer document or solicitation of offer to buy or sell or subscribt
for securities or other financial instruments. Though disseminated to all the customers simultaneously, not all customers may receive this report at the same time. ICICI Securities will not trea
recipients as customers by virtue of their receiving this report. Nothing in this report constitutes investment, legal, accounting and tax advice or a representation that any investment o
strategy is suitable or appropriate to your specific circumstances. The securities discussed and opinions expressed in this report may not be suitable for all investors, who must make thei
own investment decisions, based on their own investment objectives, financial positions and needs of specific recipient. This may not be taken in substitution for the exercise of independen
judgment by any recipient. The recipient should independently evaluate the investment risks. The value and return on investment may vary because of changes in interest rates, foreigr
exchange rates or any other reason. ICICI Securities accepts no liabilities whatsoever for any loss or damage of any kind arising out of the use of this report. Past performance is not necessaril
a guide to future performance. Investors are advised to see Risk Disclosure Document to understand the risks associated before investing in the securities markets. Actual results may diffe
materially from those set forth in projections. Forward-looking statements are not predictions and may be subject to change without notice.

ICICI Securities or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for any othe
assignment in the past twelve months.

ICICI Securities or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from the date of this repor
for services in respect of managing or co-managing public offerings, corporate finance, investment banking or merchant banking, brokerage services or other advisory service in a merger o
specific transaction.

ICICI Securities encourages independence in research report preparation and strives to minimize conflict in preparation of research report. ICICI Securities or its associates or its analysts dic
not receive any compensation or other benefits from the companies mentioned in the report or third party in connection with preparation of the research report. Accordingly, neither ICIC
Securities nor Research Analysts and their relatives have any material conflict of interest at the time of publication of this report.

Compensation of our Research Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions.

ICICI Securities or its subsidiaries collectively or Research Analysts or their relatives do not own 1% or more of the equity securities of the Company mentioned in the report as of the last da
of the month preceding the publication of the research report.

Since associates of ICICI Securities and ICICI Securities as a entity are engaged in various financial service businesses, they might have financial interests or beneficial ownership in various companies including the subjec
company/companies mentioned in this report.

ICICI Securities may have issued other reports that are inconsistent with and reach different conclusion from the information presented in this report.

Neither the Research Analysts nor ICICI Securities have been engaged in market making activity for the companies mentioned in the report.

We submit that no material disciplinary action has been taken on ICICI Securities by any Regulatory Authority impacting Equity Research Analysis activities.

This report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability o
use would be contrary to law, regulation or which would subject ICICI Securities and affiliates to any registration or licensing requirement within such jurisdiction. The securities described herein may or may not be eligible for sal
in all jurisdictions or to certain category of investors. Persons in whose possession this document may come are required to inform themselves of and to observe such restriction.
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