Central Consumer Protection Authority
Krishi Bhawan, New Delhi —110001
Case No: CCPA-2/71/2024-CCPA

In the matter of: Misleading advertisement and unfair trade practice by M/s Storia
Foods and Beverages Private Limited with respect to "100% Tender Coconut Water",
associated health claims, and "100% Juice" claims on its Pomegranate, Mixed Fruit,

Mango, Sugarcane and Guava Chilli variants.

CORAM:
Mrs. Nidhi Khare, Chief Commissioner

Mr. Anupam Mishra, Commissioner

APPEARANCES
For M/s Storia Foods and Beverages Private Limited:
1. Mr. Harsh Hiroo Gursahani - Legal Counsel; and
2. Mr. Balasubrahmanyam Bandaru - Head, Research & Development.

Date: 18.06.2026
ORDER

1. This is a suo-motu case taken up by the Central Consumer Protection Authority
(hereinafter "CCPA") against M/s Storia Foods and Beverages Private Limited
(hereinafter "the opposite party" or "Storia") with respect to advertisements and
representations published on its official website (shop.storiafoods.com), on the
packaging of its products, and on third-party e-commerce platforms including Amazon,
Flipkart, BigBasket, Blinkit, JioMart and Zepto, in relation to the following products:

i.  Storia 100% Tender Coconut Water;

ii. ~ 100% Natural Tender Coconut Water;

iii. ~ Storia 100% Juice-Pomegranate;

iv.  Storia 100% Juice- Mixed Fruit;

v.  Storia 100% Juice -Mango; and




vi.  Storia 100% Juice - Guava Chilli (Annexure-1)

2. The CCPA is established under Section 10 of the Consumer Protection Act,
2019 (hereinafter "the Act") to regulate matters relating to violation of consumer rights,
unfair trade practices, and false or misleading advertisements that are prejudicial to
the interests of consumers as a class. Section 18 read with Section 9 of the Act
empowers the CCPA to ensure transparency, accuracy and full disclosure in
advertisements, and to protect the right of consumers to be informed so as to enable
them to make informed choices. Section 18(1) further obligates the CCPA to ensure
that no person engages in the publication of a false or misleading advertisement and

to prevent unfair trade practices.

3. On preliminary examination, the CCPA observed that the opposite party
prominently advertised its coconut water product as "100% Tender Coconut Water"
and "100% Natural Tender Coconut Water" on its official website, on the front of the
product packaging, and across the e-commerce platforms referred to above, while the
ingredient declaration on the product label disclosed the composition as "Water and
Coconut Water Concentrate (9.6%) (Equivalent to 100% Coconut
Water)(Reconstituted)". Similarly, the opposite party advertised its Pomegranate,
Mixed Fruit, Mango and Guava Chilli variants as "100% Juice", although the respective
ingredient panels disclosed compositions consisting predominantly of water together
with fruit pulp/concentrate ranging between 4% and 16%, with the remainder being

apple juice concentrate and water.

4, The CCPA further observed that the opposite party's promotional material for
the coconut water product attributed the following health and therapeutic benefits to
the product, without any product-specific scientific substantiation placed on record at
that stage:

i.  "Combats Virus";

ii.  "Improves Metabolism":

iii. — "Kills Fatigue"; and

iv.  "Rehydrates the Body Faster than Water".



5. As per the Guidelines for Prevention of Misleading Advertisements and
Endorsements for Misleading Advertisements, 2022 (hereinafter "the 2022
Guidelines"), Clause 4 mandates that any claim made in an advertisement must be
truthful and must not mislead consumers by exaggerating the accuracy, scientific
validity, practical usefulness, capability or performance of the product. Clause 11
requires that any disclaimer in an advertisement be presented in a manner that is
clear, prominent and legible to a normally-sighted person reading the advertisement
once, from a reasonable distance and at a reasonable speed, and in the same
language and font as the principal claim. Clause 12 places a duty on service providers
and advertisers to ensure that no advertisement contains a statement or visual
presentation which, directly or by implication or exaggeration, is likely to mislead

consumers about the product advertised.

6. Section 2(28) of the Act defines "misleading advertisement”, in relation to any
product or service, as an advertisement which (i) falsely describes such product or
service; (ii) gives a false guarantee to, or is likely to mislead the consumer as to the
nature, substance, quantity or quality of such product or service; (iii) conveys an
express or implied representation which, if made by the manufacturer, seller or service
provider, would constitute an unfair trade practice; or (iv) deliberately conceals
important information. Section 2(47) defines "unfair trade practice" to include, inter
alia, falsely representing that goods are of a particular standard, quality, grade or
composition. Section 2(9) confers upon consumers the right to be informed about the
quality, quantity, potency, purity, standard and pric_:e of goods, so as to protect them

against unfair trade practices.

7. Accordingly, the CCPA issued a Show Cause Notice dated 18.11.2024 to the
opposite party, calling upon it to furnish a response as to why action under the Act
should not be taken against it for violation of consumer rights, misleading
advertisement and unfair trade practice in respect of the products and claims referred

in abovementioned paragraphs.



8.

The opposite party submitted its reply dated 07.01.2025, in response to the

Reminder Notice dated 23.12.2024 and the original Show Cause Notice dated
18.11.2024, wherein it inter alia submitted as follows:

On "100% Tender Coconut Water" - the product is reconstituted coconut water
restored to single strength in accordance with Regulation 2.3.6 of the Food
Safety and Standards (Food Products Standards and Food Additives)
Regulations, 2011 (hereinafter "the FSS Standards Regulations"); the
ingredient declaration "Water and Coconut Water Concentrate (9.6%)
(Equivalent to 100% Coconut Water) (Reconstituted)" complies with Regulation
5(1) (a) and 5(1) (b) of the Food Safety and Standards (Labelling and Display)
Regulations, 2020 (hereinafter "the FSS Labelling and Display Regulations")
regarding display of the product name.

On the health claims on coconut water, the opposite party set out, claim-wise,
the scientific basis relied upon:- "Kills Fatigue" was attributed to coconut water's
"antithrombotic properties”" and its ability to "improve blood flow by preventing
blood clot formation" and to "reduce oxidative stress", for which the opposite
party relied upon an excerpt from "An Overview on Coconut Water: As A
Multipurpose Nutrition" (Tuyekar et al., International Journal of Pharmaceutical
Sciences Review and Research, 2021), stating that coconut water "had the
lowest AEAC (L-ascorbic acid equivalent antioxidant capacity): 11.5mg and
0.7mg per 100g of ascorbic acid"; - "Improves Metabolism" was attributed to
the potassium content and "bioactive enzymes" in coconut water, said to
support digestion, nutrient absorption and fluid balance, for which the opposite
party relied upon an excerpt from the same article recording that "Coconut
water contains vitamin C, which is an essential dietary antioxidant... hyper
metabolism leads to an increase in reactive oxygen species (or free radicals)";
-"Rehydrates Faster" was attributed to the "isotonic" electrolyte profile of
coconut water, said to closely resemble human plasma, for which the Company
relied upon "Coconut Water as a Rehydration Fluid" (Kuberski et al., New
Zealand Medical Journal, 1979); - "Combats Virus" -the opposite party
confirmed that this claim had already been removed from the product's labelling

since December 2023.




ii. On the four "100% Juice" variants, the Company furnished the updated
ingredient declarations for each, every one bearing the qualifying words
"(Equivalent to 100% Fruit Juice) (Reconstituted)":- Pomegranate: "Water,
Pomegranate Juice Concentrate (4%), Apple Juice Concentrate (12%)
(Equivalent to 100% Fruit Juice) (Reconstituted)"; - Mango: "Water, Fruit Juice
(Mango Pulp (16%), Apple Concentrate (12.5%)) (Equivalent to 100% Fruit
Juice) (Reconstituted)"; - Guava Chilli: "Water, [Guava Pulp 16% & Apple
Concentrate 12.5%]...Chilli Powder, Black Pepper Powder... (Equivalent to
100% Fruit Juice) (Reconstituted)"; - Mixed Fruit: "Water, Mixed Fruit Juice
Concentrate (10%), Apple Concentrate (9%), Mango Pulp (4%)... (Equivalent
to 100% Fruit Juice) (Reconstituted)".

iv.  The opposite party submitted that, read together with these ingredient
declarations, the respective product names accurately conveyed the products'
true composition, that none of the claims were misleading or deceptive, and
that the Notices ought to be withdrawn as "the issue identified by your good

offices has been resolved in its entirety."

9. On examination of the said reply, the CCPA noted that, as on the date of the
reply itself (07.01.2025) - which was after the extended compliance deadline of
31.12.2024 fixed by FSSAl's own Second Order in respect of "100% Fruit Juice"
claims- the opposite party had not yet removed the impugned claims and was merely
"in the process" of doing so. The CCPA further noted, on the basis of a purchase made
from Blinkit that the product "Storia 100% Tender Coconut Water" continued to be
advertised and sold under the impugned claim notwithstanding the issuance of the

Show Cause Notice.

10.  CCPA further finds, on a prima facie basis, that the opposite party's regulatory
defense is misconceived and does not withstand scrutiny. Regulation 2.3.6 of the FSS
Product Standards Regulations, on which the opposite party primarily relies, governs
Thermally Processed Fruit Juices and has no application to coconut water, which is
not a fruit juice extracted by mechanical process from the flesh of a fruit. Even in
respect of the fruit juice variants, Regulation 2.3.6 permits reconstitution only for the
purpose of restoring a concentrate to the essential composition and quality factors of




the original juice it does not confer any right to describe the resulting product as "100%
Juice" on the front of pack. Similarly, Regulations 5(1) (a) and 5(1) (b) of the FSS
Labelling Regulations, which require the name of a food to reflect its true nature, afford
no support to the opposite party, no FSSAI standard authorizes the name "100%
Tender Coconut Water" for a reconstituted product, and a product whose primary
declared ingredient is water cannot truthfully claim to be "100%" of any natural
substance. The CCPA further notes that Regulation 4(3) of the FSS Labelling
Regulations independently prohibits any description of a pre-packaged food that is
false', misleading or deceptive or likely to create an erroneous impression as to its
character a prohibition that the prominent front-of-pack claims in question prima facie

violate.

11.  The CCPA also finds, on a prima facie basis, that the back-of-pack disclosures
"(Equivalent to 100% Coconut Water) (Reconstituted)" and "(Equivalent to 100% Fruit
Juice) (Reconstituted)" do not cure the misleading nature of the front-of-pack claims.
Clause 11 of the 2022 Guidelines expressly provides that a disclaimer shall not
contradict the material claim made in the advertisement, shall not attempt to hide
material information the omission of which is likely to make the advertisement
deceptive, and shall not attempt to correct a misleading claim. A technical
parenthetical buried in the ingredient panel in disproportionately small font does
precisely what Clause 11 forbids- it attempts to qualify and correct a front-of-pack
claim that is inherently misleading, while being presented in a manner that is wholly
incommensurate in prominence with the claim it seeks to qualify. Further, in the case
of the fruit juice variants, the ingredient declarations themselves reveal that Apple
Juice Concentrate is present in equal or greater proportion than the so-called
characterizing fruit in at least two variants, a fact that the qualifying disclaimer does
not address and that separately misleads the consumer as to the identity and

composition of the product.

12.  On the basis of the foregoing examination, the CCPA formed the view that a
prima facie case of misleading advertisement within the meaning of Section 2(28),
unfair trade practice within the meaning of Section 2(47), and violation of the
consumer's right to information under Section 2(9) of the Act was made out against




the opposite party in respect of all 5 products under consideration, and the matter was

accordingly referred to the Director General (Investigation) for detailed investigation
vide letter dated 20.01.2025.

13. The Director General (Investigation) in its investigation report dated 12.05.2026

submitted the following:

Company manufactures and advertises its product under the label "100%
Natural Coconut Water." Such representation is misleading, as the term "100%"
implies that the product consists entirely of pure coconut water without any
alteration. However, the ingredient composition reveals that the product
contains Water and Coconut Water Concentrate (9.6%) (Equivalent to 100%
Coconut Water) (Reconstituted), which is inconsistent with the claim being
made.

The company has contended that under the Food Safety and Standards
(Advertising and Claims) Regulations, the term "natural" may be used in
aécordance with prescribed conditions, and that such conditions extend to
products reconstituted. However, the use of the qualifier "100%" in conjunction
with the term "natural" introduces ambiguity and misleads consumers into
believing that the product is wholly unprocessed and in its original form.
Additionally, the company has included a disclosure on the packaging stating
that the product is "reconstituted" and "equivalent to 100% natural juice."
However, this information is presented in extremely small font, rendering it
ineffective for an average consumer. Merely including this statement does not
absolve the company's liability, as the manner of disclosure is inadequate and
fails to effectively inform consumers.

It was further observed that, pursuant to the FSSAI order, the company was
permitted to use leftover packaging bearing "100%" only for products
manufactured on or before 31st March 2024 and sell them until the end of their
shelf life. However, the investigation indicates that such products were sold until
October 2025, beyond the permissible timeline, reflecting non-compliance with
FSSAI regulations. |

The claims made by the company are misleading, as they attribute
unsubstantiated health and therapeutic benefits to the product. The company



Vi.

Vii.

viii.

Xi.

has failed to provide any independent scientific studies or clinical trial data
conducted specifically on its own product to substantiate such claims and
instead relies on publicly available articles, data, and research.

Notably, the product "Storia 100% Coconut Water" remained available for sale
as of 31st October 2025, despite the company's claim that such labelling had
been discontinued. This conduct constitutes a violation of FSSAI regulations
and reflects continued noncompliance.

It was observed that the company is marketing its sugarcane juice product with
the claim "100% sugarcane" till date which is in violation of prevailing FSSAI
directions prohibiting the use of "100% fruit juice" claims. The continued use of
such terminology in packaging and promotional material reflects disregard for
regulatory guidance.

Storia Foods & Beverages Private Limited is in violation of Sections 2(28) and
2(47) of the Consumer Protection Act, 2019, as its claims such as "100% tender
coconut water," "100% juice," "Combats virus," "Improves metabolism," "Kills
fatigue," "Rehydrates the body faster than water" are misleading and deceptive
in relation to the actual composition of its products. Such representations create
a false impression of absolute purity and quality, thereby constituting
misleading advertisement and unfair trade practice.

The company is further in violation of Section 2(9) of the Consumer Protection
Act, 2019, as these misrepresentations compromises consumers' right to be
informed. By failing to clearly and effectively disclose the true nature of the
product, the company hinders consumers from making informed and rational
purchasing decisions.

The company has also violated Guideline 4 and Guideline 12 of the Guidelines
for Prevention of Misleading Advertisements and Endorsements for Misleading
Advertisements, 2022, as its advertisements contain exaggerated and
misleading claims that fail to truthfully represent the nature and composition of
the products.

In view of the above, as per the investigation conducted, a case relating to the
violations under the Consumer Protection Act, 2019 and abovementioned

statutes stands established.



14.  The Investigation Report submitted by DG (Investigation) was shared with the
opposite party vide letter dated 21.05.2026 to furnish its comments and the opposite
party was directed to appear for a hearing. The hearing was scheduled for 04.06.2026.
The opposite party did not appear on the said date.

15.  Thereafter, vide email dated 04.06.2026, the CCPA informed the opposite party
that no authorized representative of the opposite party had appeared on the scheduled
date and time of hearing. In the interest of natural justice, CCPA decided to grant the
opposite party a further opportunity to appear and furnish its comments/submissions
on the DG Investigation Report. Accordingly, the matter was rescheduled for hearing
on 11.06.2026, and the opposite party was directed to appear on the said date and
submit its comments on the DG Investigation Report along with any supporting

documents, if any.

16.  Pursuant thereto, the CCPA received a response from the opposite party on
11.06.2026, wherein it made the following submissions:-
i. Requesting that its non-appearance be condoned and that the response be
taken on record.
ii. Reiterated its commitment to compliance with the Food Safety and Standards
Act, 2006 and the regulations framed thereunder (hereinafter collectively "the
FSS framework").

ii. The "100% Tender Coconut Water" claim is consistent with Regulation 2.3.6 of
the FSS Standards Regulations, which recognizes concentration and
subsequent reconstitution to single strength as a valid manufacturing process
for fruit juices, including coconut water; a product so reconstituted is treated by
the regulatory framework as equivalent to fruit juice obtained directly from the
fruit.

iv. The use of the term "natural" is consistent with Regulation 9(2) read with
Schedule V of the Food Safety and Standards (Advertising and Claims)
Regulations, 2018 (hereinafter "the FSS Advertising and Claims Regulations"),
since no foreign substances, synthetic additives or chemical agents are added
at any stage, and concentration/reconstitution are permitted processes under
Schedule V.




Vi.

vii.

viii.

The "(Reconstituted)" declaration on the label complies with the minimum font-
size requirements prescribed under Regulation 6(3) of the FSS Labelling and
Display Regulations, and the Investigation Report's characterisation of the font
as "extremely small" is not anchored to any specific regulatory benchmark.
FSSAI, vide its approval letter dated 10.01.2025 (the "FSSAI Extension Letter"),
permitted the Company to utilise pre-printed packaging bearing the "100%"
claim for products manufactured on or before 31.03.2025, and further permitted
such products to remain in the market until expiry of their shelf life (six months);
accordingly, the presence of such products in the market in October 2025 is
consistent with, and not in violation of, the FSSAI Extension Letter.

The health-related claims on coconut water were supported by peer-reviewed
literature on the generally recognised properties of coconut water; the
"Combats Virus" claim had in any event been voluntarily discontinued in
December 2023, and the remaining claims were removed from labels and
promotional material "last year" as a matter of prudence.

With respect to Finding G of the Investigation Report (concerning the
Company's sugarcane juice product bearing the claim "100% Sugarcane"), the
Company submitted: (a) that this finding travels beyond the scope of the Show
Cause Notice dated 18.11.2024 and the subsequent investigation
communications, both of which were confined to the coconut water product and
the four fruit juice variants, and that no opportunity was afforded to the
Company to address any allegation concerning the sugarcane juice product, in
violation of the principles of natural justice; (b) that, without prejudice to the
foregoing, Sugarcane Juice is manufactured as a single-ingredient juice directly
from freshly pressed sugarcane, without addition of water or any reconstitution
process, and that, taken together with the lemon juice and the "nature identical
flavouring substances- lemon & mint" declared on its label, the product is, in
the Company's submission, in fact 100% juice; (c) that the permissibility and
interpretation of "100%" claims in relation to single-ingredient juices is presently
sub judice before the Hon'ble Delhi High Court in Dabur India Limited v. Union
of India [W.P.(C) 3735/2025]; and (d) that the sugarcane juice product is not
presently being sold or offered for sale through the Company's website, any e-

commerce platform, or any other active retail channel, as demonstrated by

10



17.

screenshots of the Company's website annexed as Annexure B to the
Response.

Paragraph 4(g) of the 2022 Guidelines recognizes that compliance with sector-
specific law, such as the FSS framework, is a relevant consideration in
assessing whether an advertisement is misleading under Section 2(28) of the
Act, and the Company's compliance with the FSS framework ought to be given

due weight on this account.

A hearing was scheduled on 11.06.2026 during which Mr. Harsh Hiroo

Gursahani, Legal Counsel and Mr. Balasubrahmanyam Bahdaru - Head, Research &

Development appeared on behalf of the opposite party and made the following

submissions:

That the Investigation Report conflates two distinct products manufactured by

it:

a. "Storia 100% Coconut Water" - a non-reconstituted, single-ingredient
coconut water packed directly at source without any preservative, marketed
in tetra-pack format and depicted in the screenshot at page 10 of the
Investigation Report; and

b. "Storia 100% Tender Coconut Water" (subsequently renamed "Storia
Tender Coconut Water")- the reconstituted product comprising "Water and
Coconut Water Concentrate (9.6%)" which is the subject matter of the
present proceedings, and which declares the additive INS 202 (a permitted
Class Il preservative) in its ingredient list.

The opposite party reiterated that it had removed the "100%" claim from the
labelling of "Storia 100% Tender Coconut Water" from October 2024 onward, -
pursuant to FSSAIl's directions, and had obtained FSSAl's permission to
exhaust pre-printed packaging bearing the "100%" claim for products
manufactured on or before 31.03.2025, such products being permitted to
remain on sale until expiry of their shelf life, stated at the hearing to be nine
months.

With respect to the continued display of the "100%" claim on the Zepto platform

as observed during the hearing, the opposite party submitted that Zepto

operates as an inventory-based e-commerce platform which independently

11



18.

creates and maintains its own product-listing artwork upon purchasing stock
from the opposite party, that the opposite party had informed such platforms of
the revised artwork, and that the physical product currently supplied to
consumers does not bear the impugned claims.

The opposite party offered to place on record its communications with e-
commerce platforms in this regard.

When shown the screenshot at Annexure-1 to the Show Cause Notice
(captured 23.09.2024), depicting the claim "Combats Viruses" on the opposite
party's official website, the representatives of the opposite party reiterated,
without addressing the discrepancy or furnishing any documentary clarification,
that this and the other health-related claims had been removed "in 2023, early

2024", including from "online advertisements, banners, whatsoever.

During the hearing on 11.06.2026, the CCPA granted the opposite party a

period of one week to file any additional written submissions it may wish to place on

record, and informed the opposite party that the CCPA would thereafter proceed to

pass its final order in the matter.

19.

It may be mentioned that Section- 2(28) of the Act defines "misleading

advertisement" in relation to any product or service means an advertisement, which—

20.

falsely describes such product or service; or

gives a false guarantee to, or is likely to mislead the consumers as to the nature,
substance, quantity or quality of such product or service; or

conveys an express or implied representation which, if made by the
manufacturer or seller or service provider thereof, would constitute an unfair
trade practice; or

deliberately conceals important information.

On the "100% Tender Coconut Water" / "100% Natural" claim - the product

marketed and advertised by the opposite party as "100% Tender Coconut Water" and

"100% Natural Tender Coconut Water" is, as per its own ingredient declaration,

composed of "Water and Coconut Water Concentrate (9.6%)... (Reconstituted)". The

opposite party's defense is that Regulation 2.3.6 of the FSS Standards Regulations

12



recognizes reconstitution as a permitted manufacturing process, and that a product
reconstituted to single strength is treated as equivalent to fruit juice obtained directly

from the fruit.

21.  Section 100 of the Consumer Protection Act, 2019 provides that "the provisions
of this Act shall be in addition to and not in derogation of the provisions of any other
law for the time being in force." Thé effect of this provision is that the jurisdiction of the
CCPA under Sections 10, 18 and 21 of the Act, and the standards prescribed under
Section 2(28), Section 2(47) and the 2022 Guidelines, operate independently of, and
cumulatively with, the regulatory framework administered by FSSAI under the FSS
Act. Compliance with FSS framework does not, by itself, answer the distinct question
that arises under the Consumer Protection Act, 2019 namely, whether the
advertisement, viewed from the perspective of an ordinary consumer, creates a false

or misleading impression as to the nature, composition or quality of the product.

22. Paragraph 4(g) of the 2022 Guidelines, relied upon by the opposite party, does
not displace this position. Paragraph 4(g) identifies compliance with sector-specific law
as "a relevant consideration" in the overall assessment of whether an advertisement
is misleading; it does not convert such compliance into a safe harbour or a complete
defence. To read Paragraph 4(g) as the opposite party suggests would render the
CCPA's independent jurisdiction under the Act futile in respect of every advertised
food product, a result plainly at odds with Section 100 of the Act and with the legislative
scheme establishing the CCPA as a distinct consumer-protection regulator.
Accordingly, each of the opposite party's submissions grounded in FSS compliance is
examined below on its own merits, but none of them is treated as conclusive of the

question arising under the Act.

23. The opposite party's contention that its product is permitted to be marketed as
"100% Tender Coconut Water" by virtue of Regulation 2.3.6 of the FSS Product
Standards Regulations is rejected for the following reasons. 4
i. Regulation 2.3.6 of the FSS Product Standards Regulations governs
"Thermally Processed Fruit Juices" and sets out compositional and quality
standards for unfermented fruit juices that have been processed by heat. The

13



24.

standard enumerates specific fruit juices to which it applies, namely Apple
Juice, Orange Juice, Grape Fruit Juice, Lemon Juice, Lime Juice, Grape Juice,
Pineapple Juice, Black Currant, Mango, Guava, and other fruit juices of single
or multiple species.

Coconut water does not find mention anywhere in Regulation 2.3.6. Even if, for
the sake of argument, Regulation 2.3.6 were held to apply to coconut water, the
provision does not confer upon a manufacturer the right to describe a
reconstituted product as "100%" of the original natural product.

What Regulation 2.3.6 permits is the process of concentrating juice and later
reconstituting it with water- it does not address product nomenclature at all, still
less does it permit a manufacturer to suppress the reconstituted nature of the
product and present it as undiluted natural produce. In fact, the regulation's own
table lists "Orange Juice (reconstituted from concentrate)" and "Pineapple Juice
(reconstituted from concentrate)" as entries distinct from freshly expressed
juice, thereby signaling that reconstituted products must be identified as such,
not presented under a "100%" natural claim. The opposite party's argument
conflates the permissibility of the reconstitution process with a non-existent
permission to make unqualified "100%" claims on the label two entirely distinct

matters.

The opposite party has further contended that its labelling is compliant with

Regulations 5(1) (a) and 5(1) (b) of the FSS Labelling Regulations. This contention is

equally misconceived.

Regulation 5(1) of the FSS Labelling Regulations requires that every package
of food carry, on the front of pack, the name of the food so as to indicate the
"true nature" of the food contained therein. Regulation 5(1)(a) prescribes that
where a food is specified by a compositional standard under the FSS
Regulations that establishes its identity, the name provided therein shall be
used. As established in paragraph above, no such compositional standard
exists for coconut water under the FSS Product Standards Regulations that\
authorizes the name "100% Tender Coconut Water" for a reconstituted product.

Regulation 5(1) (a) therefore does not assist the opposite party.

14




25.

Regulation 5(1) (b) provides that in the absence of a prescribed name, either a
common or usual name, or an accompanying description of the "true nature" of
the food, shall be used. A product whose declared composition is Water and
Coconut Water Concentrate (9.6%), reconstituted to single strength, cannot
truthfully claim "100% Tender Coconut Water" as its common or usual name,
for that expression conveys to an ordinary consumer that the product is entirely
and directly derived from fresh tender coconuts which it manifestly is not. The
ingredient panel itself discloses that the primary ingredient, listed first in
descending order of composition, is water not coconut water. A name that
affirmatively declares "100%" of a natural product, when the product is in
substance a water-based reconstitution of a small proportion of concentrate, is
not a description of true nature; it is a description calculated to conceal true
nature.

Furthermore, Regulation 4(3) of the FSS Labelling Regulations categorically
provides that "Pre-packaged food shall not be described or presented on any
label or in any labelling in a manner that is false, misleading or deceptive or is
likely to create an erroneous impression regarding its character in any respect.”
The prominent display of "100% Tender Coconut Water" on the front of pack,
in circumstances where the product is reconstituted from 9.6% coconut water
concentrate, constitutes precisely the kind of impression regarding the
character of the product that this provision prohibits.

The CCPA also rejects the argument that the disclosure in the ingredient list-

"(Equivalent to 100% Coconut Water) (Reconstituted)"- cures the misleading nature of

the front-of-pack claim. Clause 11(1) (a) of the 2022 Guidelines provides that a

disclaimer shall not contradict the material claim made in the advertisement or change

the dictionary meaning of the words used in the claim as received or perceived by a

consumer. Clause 11(1) (b) provides that a disclaimer shall not attempt to hide

material information with respect to any claim made in the advertisement, the omission

or absence of which is likely to make the advertisement deceptive. Clause 11(1) (c)

provides, most categorically, that a disclaimer shall not attempt to correct a misleading

claim made in an advertisement. The ingredient declaration "(Equivalent to 100%

Coconut Water) (Reconstituted)" does precisely what Clause 11 forbids: it attempts,

15



through a back-of-pack technical parenthetical, to correct and qualify a front-of-pack
claim that is inherently misleading, while simultaneously contradicting the dictionary
meaning of "100% Tender Coconut Water" as understood by an ordinary consumer.
A disclaimer that seeks to undo what the principal claim has already communicated to

the consumer is not a cure.

26. The CCPA is unable to accept the opposite party's submission that the use of
the term "natural" is justified under Regulation 9(2) read with Schedule V of the FSS
Advertising and Claims Regulations. While Schedule V permits the use of the term
"natural" in respect of foods subjected to certain specified processes, such permission
is expressly subject to the condition that nothing has been added to the food and that
the product is free from added chemicals and preservatives. In the present case, the
opposite party itself admitted during the hearing that the product contains Class li
Preservative INS 202, which is also declared on the ingredient panel. The presence
of an added preservative is inconsistent with the conditions prescribed under Schedule
V for making a "natural" claim. Therefore, irrespective of whether concentration and
reconstitution are recognized manufacturing processes under the FSS framework, the
addition of INS 202 takes the product outside the scope of foods that may legitimately

be represented as "natural”.

27. It is also relevant to note that the regulatory equivalence between a
reconstituted product and the corresponding natural product, discussed at paragraph
above, does not extend to every constituent of the product without qualification. While
minerals and electrolytes including potassium, sodium, magnesium and Calcium are
comparatively heat-stable and are generally retained through the process of thermal
concentration and subsequent reconstitution, published literature records that heat-
sensitive micronutrients, and in particular Vitamin C (ascorbic acid), which is
recognized as one of the most heat-labile of all vitamins, are substantially degraded
by the thermal processes involved in producing a fruit or vegetable juice concentrate,
with reported losses during thermal processing ranging from approximately 10% to
over 90% depending on the method and conditions employed. Review literature on
the processing of coconut water similarly records that thermal concentration and
reconstitution can result in degradation of heat-sensitive nutrients and loss of volatile
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flavour compounds, as compared to coconut water that has not been subjected to

such processing.

28.  The CCPA does not doubt that reconstitution, as a manufacturing process, may
be permissible under the FSS Standards Regulations, and nothing in this Order should
be read as a finding to the contrary. The question before the CCPA, however, is not
whether the manufacturing process is permissible, but whether the representation
"100% Tender Coconut Water" / "100% Natural Tender Coconut Water" displayed in
large, bold lettering as the principal product name on the front of the packaging, on
banners on the opposite party's website, and as the headline product title on every e-
commerce listing examined is likely to mislead the ordinary consumer as to the nature
and composition of the product, within the meaning of Section 2(28) (i) and (ii) of the
Act.

29.  An ordinary consumer encountering the words "100% Tender Coconut Water"
or "100% Natural Tender Coconut Water" as the principal descriptor of the product
would reasonably understand the product to consist entirely of tender coconut water
in its natural form, without any process of concentration, preservatives and re-dilution.
The impression created by the words "100%" and "Natural" read together words which,
to the ordinary consumer, connote an absence of any manufacturing process between
the coconut and the bottle. The representation therefore falsely describes the product
within the meaning of Section 2(28) (i), and will mislead the consumer as to the nature
and substance of the product within the meaning of Section 2(28) (ii), regardless of
whether the underlying manufacturing process is permitted under the FSS Standards

Regulations.

30. The opposite party submits that the "(Reconstituted)" declaration on the label
complies with the minimum font-size requirements prescribed under Regulation 6(3)
of the FSS Labelling and Display Regulations, and that the Investigation Report's
characterization of the font as "extremely small" is not anchored to any specific
regulatory benchmark. This submission, even if accepted at face value, does not assist
the opposite party. Regulation 6(3) prescribes a minimum font size for the purposes
of food labelling generally; it does not purport to prescribe the standard by which an
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ad\)ertisement is to be assessed under Section 2(28) of the Act or Clause 11 of the
2022 Guidelines.

31.  On the material placed on record, the principal claim - "100% NATURAL
TENDER COCONUT WATER" / "100% TENDER COCONUT WATER" - is displayed
in large, bold capital lettering occupying a substantial portion of the front of the
package, the Company's website banner, and the product title on every e-commerce
platform examined. The qualifying word "(Reconstituted)", by contrast, appears only
within the ingredient declaration on the rear of the package, in a font size
disproportionately smaller than, and in a location entirely separate from, the principal
claim. This glaring disparity in prominence and placement is, by itself, evidence of the
misleading character of the advertisement. Whether or not the font size of the word
"(Reconstituted)" independently satisfies Regulation 6(3) of the FSS Labelling and
Display Regulations is a question that arises under the FSS framework and does not

answer the distinct question arising under Consumer Protection Act, 2019.

32.  The Authority now turns to the opposite party's claim of "100% Juice" made in
respect of its Pomegranate, Mixed Fruit, Mango, and Guava Chilli variants. The
preliminary examination of the Authority revealed that while these products are
advertised and packaged as "100% Juice," the ingredient declarations on the
respective products disclose compositions consisting predominantly of water, together
with fruit pulp or concentrate ranging between 4% and 16%, with the remainder
comprising apple juice concentrate and water. The Authority finds that this
representation constitutes a misleading advertisement and an unfair trade practice for
the following reasons.

i. The term "100% Juice" carries a specific and well-understood meaning for an
ordinary consumer- it represents a product that is entirely and directly derived
from fruit, with no added water, sugar, or other ingredients. This understanding
is reinforced by the regulatory framework itself: Regulation 2.3.6 draws a
distinction between "freshly expressed" juice and juice "reconstituted from
concentrate," and the FSS Product Standards Regulations separately classify
fruit nectars (Regulation 2.3.9) and fruit beverages or fruit drinks (Regulation

2.3.10) as distinct categories with lower minimum fruit content requirements.
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‘When a consumer purchases a product labelled "100% Juice," they are entitled
to understand that they are purchasing a product from the highest tier of this
regulatory hierarchy -one that is entirely fruit-derived. A product containing as
little as 4% fruit pulp or concentrate dissolved in water does not belong to that
category by any measure.

33. A further infirmity arises from the product names themselves, when considered
against the ingredient declarations set out at paragraphs above. The variant marketed
and sold under the name "100% Juice- Pomegranate" contains Pomegranate Juice
Concentrate at only 4%, as against Apple Juice Concentrate at 12% that is, the
quantity of Apple Juice Concentrate in this product is three times the quantity of the
pomegranate-derived ingredient after which the product is named and which is
depicted on its packaging. A comparable pattern is observed in the "Mixed Fruit"
variant, where Apple Concentrate (9%) is present in a quantity exceeding that of
Mango Pulp (4%), one of the named fruit components of that variant. In each of these
cases, the product name and packaging convey to the consumer that the product's
identity and characterizing flavor are derived from the named fruit, when in fact a
different fruit concentrate — apple - is present in equal or greater quantity. The CCPA
accordingly finds that the use of the names "Pomegranate" and "Mixed Fruit" for
products in which Apple Juice Concentrate is present in equal or greater proportion
than the fruit ingredient so named falsely describes the products and is likely to
mislead the consumer as to their true composition, within the meaning of Section 2(28)
(i) and (ii) of the Act.

34. The opposite party submits that FSSAIl's Extension Letter dated 10.01.2025
permitted it to utilize pre-printed packaging bearing the "100%" claim for products
manufactured on or before 31.03.2025, and to sell such products until expiry of their
shelf life (approximately six to nine months), and that the presence of the product in
the market in October 2025 is therefore consistent with, and not in breach of, FSSAl's

directions.

35. The CCPA does not, for the purposes of the present proceedings, find it
necessary to determine whether the continued availability of physically packaged
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stock in October 2025 was or was not within the terms of the FSSAI Extension Letter,
as that is a matter falling squarely within FSSAI's own regulatory domain. What is
material for the purposes of the Act is that the impugned claim "100% Natural Tender
Coconut Water" continued to be displayed, during the same period, on the opposite
party's own website (shop.storiafoods.com) and on its listings on Amazon, Flipkart,
BigBasket, Blinkit, JioMart and Zepto. These are advertisements within the meaning
of Section 2(1) of the Consumer Protection Act, 2019 within the opposite party's
exclusive control. The FSSAI Extension Letter, addressing as it does the exhaustion
of physical packaging inventory, furnishes no explanation and the opposite party has
offered none for the continued display of the impugned claim on digital platforms,
where no comparable inventory constraint exists and where the claim could have been

corrected with immediate effect.

36. The opposite party submits that the claims "Kills Fatigue", "Improves
Metabolism", "Rehydrates the Body Faster than Water" and (until December 2023)
"Combats Virus" were supported by published, peer-reviewed scientific literature on

the general properties of coconut water.

37.  Guideline 4 of the 2022 Guidelines requires that any claim in an advertisement
be truthful and not mislead consumers by exaggerating the scientific validity, capability
or performance of the product, and Guideline 12 requires that no advertisement
contain a representation likely to mislead consumers about the product advertised.
Reliance on generalised literature concerning the properties of coconut water as a
category does not substantiate a specific representation that this product - Storia's
branded coconut water - confers the stated benefits. This is particularly so in respect
of the claim "Combats Virus", which is in the nature of a therapeutic or quasi-medical
claim and, as such, calls for a materially higher degree of product-specific
substantiation than a claim regarding hydration or electrolyte content. The opposite
party has, at no stage of these proceedings, placed on record any study, trial or test
conducted on its own product to substantiate any of the four claims.

38.  With specific reference to the claim "Combats Virus", the opposite party's
submission that this claim "has already been removed from the Product's labelling...
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since December 2023" is cohtradicted by the material already on the CCPA's own
record. The preliminary inquiry conducted by the CCPA, on the basis of which the
Show Cause Notice dated 18.11.2024 was issued, included a screenshot of the
opposite party's official website (shop.storiafoods.com/coconut-water-range),
captured on 23.09.2024 and annexed to the Show Cause Notice as Annexure-1, which
depicts the heading "BENEFITS OF COCONUT WATER" followed by the
representations "COMBATS VIRUSES", "IMPROVES METABOLISM", "KILLS
FATIGUE" and "REHYDRATES THE BODY FASTER THAN WATER" displayed
prominently on the product page. This screenshot forming part of the very notice to
which the opposite party was responding establishes that the claim "Combats
Virus(es)" was live on the opposite party's official website as late as September 2024,
i.e., approximately nine months after the date on which the opposite party claims to
have removed it. Neither the opposite party's reply dated 07.01.2025 nor its Response
dated 11.06.2026 addresses, explains, or reconciles this discrepancy with the CCPA's
own contemporaneous record. In these circumstances, the CCPA does not accept the
opposite party's submission that the claim "Combats Virus" was discontinued prior to

the institution of these proceedings.

39. A claim of this nature, attributing to the product an antiviral or immunological
benefit, is a quasi-medical claim of considerable potential consequence to consumers
particularly given that the products in question are consumed inter alia by children and
its continued display on the opposite party's website without any scientific
substantiation whatsoever constitutes violation of Section 2(28) (ii) of the Act.

40. Even the scientific literature relied upon by the opposite party in support of the
remaining three claims does not, on a fair reading, establish those claims as

advertised.

41. Inrespect of "Rehydrates the Body Faster than Water", the opposite party relies
upon Kuberski et al., "Coconut Water as a Rehydration Fluid" (New Zealand Medical
Journal, 1979). That study, conducted during a cholera epidemic in the Gilbert Islands,
found that coconut water, when compared with oral rehydration fluids known to be
effective in cholera, was "relatively deficient in sodium, chloride and bicarbonate”, and

21



expressly suggested that "the addition of table salt to the coconut water is suggested
to compensate for the sodium and chloride deficiency." Far from establishing that the
product rehydrates the body faster than plain water, the very study relied upon by the
opposite party records that coconut water, without such supplementation, is
electrolyte-deficient relative to established rehydration standards. Reliance on this
study in support of an unqualified claim that the product "Rehydrates the Body Faster

than Water" is, on the opposite party's own evidence, unsustainable.

42. Inrespect of "Kills Fatigue", the opposite party's reply attributes the claim to the
product's "antithrombotic properties" and its capacity to "improve blood flow by
preventing blood clot formation" and thereby "reduce oxidative stress". The excerpt
extracted from Tuyekar et al. (2021) and relied upon for this claim, however, records
only the antioxidant capacity (AEAC) values of coconut water - "11.5mg and 0.7mg
per 100g of ascorbic acid" and contains no reference whatsoever to antithrombotic
activity, blood flow, or clot formation. The narrative justification advanced by the
opposite party for this claim is accordingly not borne out by the very passage cited in
its support. |

43.  In respect of "Improves Metabolism", the excerpt relied upon merely records
the general proposition that coconut water contains vitamin C, an antioxidant, and that
"hyper metabolism leads to an increase in reactive oxygen species (or free radicals)"
- a generalized statement about human metabolic biochemistry, and not a finding,
study, or even an assertion that consumption of the impugned product improves a

consumer's metabolism.

44.  The opposite party cannot, on the one hand, invoke the permissibility of thermal
concentration and reconstitution under Regulation 2.3.6 of the FSS Standards
Regulations to justify the description "100% Natural Tender Coconut Water"
(paragraph 25 above), and, on the other hand, rely upon the Vitamin C content of
unprocessed coconut water to justify the claim "Improves Metabolism" on the resulting
concentrated-and-reconstituted product, without addressing the effect of that very
process on the nutrient said to underpin the claim. No such submission has been made
by the opposite party at any stage of these proceedings, and the claim "Improves
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Metabolism" accordingly suffers from this additional infirmity, over and above the

infirmity recorded at paragraph above.

45. The foregoing analysis shows that, even taking the opposite party's
submissions and the literature annexed thereto entirely at face value, the claims "Kills
Fatigue", "Improves Metabolism" and "Rehydrates the Body Faster than Water" are |
not substantiated by the very material relied upon and, in the case of the rehydration
claim, the cited material runs contrary to it. The claim "Combats Virus" stands on an
even weaker footing: it was, contrary to the opposite party's submission, still being
displayed on the opposite party's official website as of September 2024 without
scientific substantiation of any kind whether general or product-specific. The CCPA
accordingly finds that all four claims "Combats Virus", "Improves Metabolism", "Kills
Fatigue" and "Rehydrates the Body Faster than Water" violate section 2(28)(ii) of the
Act.

46. In view of the foregoing, the CCPA finds that the opposite party, through its
advertisements on its official website, on product packaging, and across e-commerce
platforms including Amazon, Flipkart, BigBasket, Blinkit, JioMart and Zepto:

i. falsely described, and created a misleading impression as to the composition
of, its coconut water product through the unqualified claims "100% Tender
Coconut Water" and "100% Natural Tender Coconut Water", in violation of
Section 2(28) of the Act;

i. made the claims "Combats Virus", "Improves Metabolism", "Kills Fatigue" and
"Rehydrates the Body Faster than Water" without adequate scientific
substantiation, in violation of the Act, the claim "Combats Virus" being, as found
in paragraph above, still in use as late as September 2024 contrary to the
opposite party's representation, and remaining to date wholly unsubstantiated,
as found in paragraph above; and

iii. created a misleading impression as to the composition of its Pomegranate,
Mixed Fruit, Mango and Guava Chilli variants through the prominent claim
"100% Juice", as against the disproportionately less prominent qualifying
disclosure "(Equivalent to 100% Fruit Juice)(Reconstituted)", in violation of
Section 2(28) (i) and (ii) of the Act and, through the use of the names
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"Pomegranate” and "Mixed Fruit" for variants in which Apple Juice Concentrate
is present in equal or greater proportion than the named fruit ingredient itself,
in violation of Section 2(28) (i) of the Act.

47.  The CCPA further finds that the foregoing representations falsely conveyed that
the products in question were of a particular standard, quality and composition, in
violation of Section 2(47) of the Act, and compromised the consumer's right to be
accurately informed about the quality, purity, standard and composition of the
products, in violation of Section 2(9) of the Act. The opposite party's compliance,
whether complete or partial, with the FSS framework does not, by virtue of Section
100 of the Act, derogate from or displace the foregoing findings.

48. The CCPA is empowered under Section 21 of the Act to issue directions to
discontinue or modify a misleading advertisement and, where necessary, to impose a
penalty which may extend to ten lakh rupees for the first contravention and fifty lakh
rupees for every subsequent contravention. Section 21(7) of the Act requires the
CCPA, in determining the quantum of penalty, to have regard to (a) the population and
area impacted by the contravention; (b) the frequency and duration of the

contravention; and (c) the vulnerability of the class of persons likely to be affected.

49. In the present case, the impugned advertisements were disseminated through
the opposite party's own website and through six of the largest e-commerce platforms
operating in India, giving the impugned claims pan-India reach, and the claims in
question were displayed for several months even after the issuance of the Show
Cause Notice. The CCPA has also had regard to the fact that products manufactured
after 31.03.2025 have been transitioned to labels describing the product as "Coconut
Water (Reconstituted)", reflecting a measure of corrective action on the labelling front.
During the hearing on 11.06.2026, the CCPA drew the attention of the opposite party's
representatives to a live screen-share demonstration in which the product "Storia
100% Tender Coconut Water" was shown to be actively listed and available for
purchase on the Zepto platform, with the claims "100% Tender Coconut Water" and
"Combats Viruses" prominently displayed, notwithstanding the opposite party's
submission that such claims had been discontinued. (Annexure- 2)
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50.

In view of the above, under Sections 20 and 21 read with Section 10 of the

Consumer Protection Act, 2019, the CCPA hereby issues the following directions:

The opposite party shall, with immediate effect, discontinue the use of the
claims "100% Tender Coconut Water" and "100% Natural Tender Coconut
Water" on its website, product packaging and all e-commerce listings.

The opposite party shall, with immediate effect, discontinue the use of the claim
"100% Juice" on its Pomegranate, Mixed Fruit, Mango and Guava Chilli variants
on its website and all e-commerce listings.

The opposite party shall, with immediate effect, discontinue the claims
"Combats Virus", "Improves Metabolism", "Kills Fatigue" and "Rehydrates the
Body Faster than Water" on its website, product packaging and all e-commerce
listings, and shall not, in future advertisements, attribute any health or
therapeutic benefit to its products unless such claim is supported by scientific
substantiation specific to the product so advertised.

The opposite party shall pay a penalty of ¥1,00,000 (Rupees One Lakh only)
within 15 days of receipt of this Order.

The opposite party shall submit a compliance report in respect of directions (i)

to (iv) above within 15 days of receipt of this Order.

Anupam Mishra

Commissioner
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Home > All Categories Storia 100% Tender Coconut Water 1 ltr

Storia

Storia 100% Tender Coconut Water 1 Itr

594 <

pluxee
. Y
7 2 .
' o _ Packsize
o 100% TENDER { BT
(OCONUT L
) = wie |
- =
L,
. \ A :
-~ 3 size

. & v

- . 2 o

=

& = ol m-‘f' [ out of stock
G \ >
Out of stock
Offers (8)
BUY MORE SAVE MORE
CT | anD AIOD 2005129 DMLY >
Product not available at the selecied PIN code
BANK OFFERS
I Get 5% Cashback in JioMart Wallat on using Feliance SBI Co-Branded... > -

H £ Type here to search



(45) (3 https://uwnn amazon.in,Storia-Tender-Coconut-Watar-Flaveurs/dp/BOC20VO5KS /ref=asc_df BOC2OVOSKSMag=googleshopdes-2 18linkCode=df0& hvadid = 70085549732 TR hvpos =& huretw=g&hurand=10851147552296.. 4 AY <% [ 5= =) 7 o

am azon in ~, Delivering to Delhi 110001 ; . o _— = ) Hello, sign in Retums
A : Grocery & Gourmet Foads h Ar ESEN. Account&Lists - & Orders o Cart

© Update location

DEALS REVEALED

—All Fresh~ Amazon miniTV  Sell BestSellers Today'sDeals Mobiles Prime ~  Customer Service  Electronics  Fashion  Home & Kitchen  New Releases  Amazon Fay  Computers é SRESTINKIAINEES HINAL >

Grocery & GourmetFoods  Bestsellers  Snack Foods Tea Coffee & Beverages  Spices & Masalas  Dried Fruits & Nuts  Cereal & Muesli

Grocery & Gourmet Foods » Coffee, Tea & Beverages » Juices » Coconut Water

e

G

Ingredients: Water and Coconut Water
Concentrate (9.6%) (Equivalent to 100%
_} Coconut water){Reconstituted)

CONTAINS PERMITTED CLASS || PRESERVATIVES (INS202)

NUTRITIONAL INFORMATION
(Approximate Values)

Serving Size = 100 ml

= S Per100mi | *ROAT
|2k Energy(keal) 20 1.0
Total Fat(g) oo | b=

| Corbonyarate®e) | 51 | - |
Total Sugars'(g) 51

: Added Sugars(g) 00 __@._-q
Protein(g) 01 0.1
£ 10|
! Sodium(mg) 21 10 |
Potassium(mg) 200 | 53 ==
——>limimg) | 200 | 2 g
Calcium(mg) | 24 2.4
Magnesium(mg) | 15 34
*"%RDA calculated as per 2000 kcal energy, ICMR 2020 el
"“[ j ** from Natural Fruit Sugars
Y s . Servings Per pack
e NetQty. |2
=)
MRPZ :|%
(incl. of all taxes) E
| | Batch No. : |
Click to open expanded view Mt ] E
g.Date: |
Useby /-
(#12231 /100 ml) 1313323 /100 mll }
H £ Type here to search , . . 2 Watchiist ideas F:\rjal _1&34 m-:‘-q




G B https://wew.flipkart.com/storia-100-tender-coconut-water-no-added-sugar/p/itmb54cfidea%el9?pid=DA IFOFGPYOPAUKG A& id =| STOAJFQEGPYQPAUKGAWGHTGAR marketplace=FLIPKARTA&fm=productRecommendatio.. 4 A" 7 i} = ®

&
9

Flfpkaf? Saarch for products, brands and mora Become a Seller More W Cart
Expiore Plus %
Electronics TVs & Appliances Men Women Baby & Kids Home & Furniture Sports, Books & Mare Flights Offer Zone
- Home » Food Products » Fruit Juice > Storia Frut J.. > Storia 100% Share
" Storia 100% Tender Coconut Water- No Added Sugar (1L}
= I X} 4 Ratings & 1 Reviews
- k
& FA40 =72 77%off @40/L
- &‘ Minimum Order Quantity:8
z = Available offers
L 4
g ... m @ Combo Offer Buy 2 items save 5%; Buy 3 or more save 7% T&C
. =i1llal 100% TERDER @ Partner Offer Make a purchase and enjoy a surprise cashback/ coupon that you can redeem later! Know More
b 4 = CM.“Q-E“T ] @ Bank Offer Extra ¥250 off on HDFC Bank Pixel Credit Card Transactions. Min Txn Value: 5,000 T&C
e = @ Bank Offer Extra #500 off on HDFC Bank Pixel Cradit Card EMI Transactions. Min Txn Yalue: 35,000 T&C
View 15 more offers
Delivery ? Enler Delivery Pincod Check
Delivery by 10ct, Tuesday 340
it ordered before 12:28 PM
View Details
Quantity
Highlights Flavor: Coconut Services @ Cash on Delivery available
Shelf Life: 6 Months
Container Type: Plastic Bottle
Seller SuperComNet m
Mo Returns Applicable ¢
GST invoice available 7
See other sellers
For every 100 Spent,
SUPEF' you earn " 2 SuperCoins
Con .

ENG



&) 2] https://www.amazon.in/Storia-Tender-Coconut-Water-Flaveours/dp /B0t

. Delivering to Delhi 110001 : Hello, sign i Retums
ama_%on.m e o L AR Grocery & Gourmet Food Search Amazon. EREN. AccountLists~ & Orders

9 Update location

=All Fresh~ Amazon miniTY Sell BestSellers Today'sDeals Mobiles Prime~ Customer Service Electronics  Fashion  Home & Kitchen  New Releases  Amazon Fay  Computers

GREAT INDIAN FESTIVAL
& DEALS REVEALED

Grocery & Gourmet Feods Bestsellers Snack Foods Tea, Coffee & Beverages Spices & Masalas Dried Fruits & Nuts Cereal & Muesli

Grocery & Gourmet Foods » Coffee, Tea & Beverages » Juices » Coconut Water

Storia 100% Tender Coconut Water, No Added 19990 1665 /100mi
Sugar, No Added Flavours - 200ml PET (Pack of '
FREE delivery Thursday, 26

30) September. Details
Visit the Storia Store

41 % & kkir v 1,993 ratings | Search this page
200+ bought in past month

Or fastest delivery Tomaorrow,
25 September. Order within 2
hrs 58 mins. Details

2090/ ?999 (216.65 /100 ml) @ welivering to Dethl 110001 -

Update location
MR.P.: 3650

Inclusive of all taxes In stock

EMI starts at 346 per month. EM| options v Payment  Secure transaction

Ships from Amazon

. — Soldhy  Storia Foods &
4 . y
o ‘ ﬂ m k_) Offers Beverages Pvt. Ltd.
; Partner Offers Add to Cart
[ | Get G5T invoice and save up to 28% on business purchases. Sign up for free
1 offer Buy Now

_| Add gift options

i}

g [

g iy — wr A =
COCNUT cocontT 2T (5]

o ’ Free Delivery Norn- Amazan Pay on Delivery  Top Brand e
A - Returnable Delivered transacti

Size: 200 ml (Pack of 30)

e gy E}’i’l"m-ﬂh ‘ib

o
| add to wish List

L e e S
m(_m; (O] COXNU (oo
ECLE

-

11 (Pack of 1) 11 {Pack of 2)

F134.00 1 option from #290.00
3.40 (100 ml}

1L (Pack of 2) 11 (Pack of 12)
7268.00 -
Roll over image to zoom in {¥13.40 / 100 ml}
30 ml (Pack of 6) 200ml (2 Packs of Pack of 6)
#240.00 Z480.0 ot

13333 /100 ml)

NG /
H £ Type here to search =) 1 H L / 2 Watchlist ideas o [ F{l G o




C [ hitps//www.amazon.in/Stona-Terder-Coconut-Water-Added/dp/BOSYE2IHZN ¥ » YR = L Q
Flévoun Vital Minerals (Pack of 6, 200m! Each)
4. 1% % #rk i 4,700
724300 (F20.25/100 ml)

Preservatives - No Added Sugar - 600ML (Pack Of -
3)

3. 7% %ok dr oy 295

108 (218.00/100 ml)

Grocary & Gourmet Foods » Coffes, Tea & Beverages ¢ Juices » Coconut Water

= 1 0,
M Storia 100% Tender Coconut Water- No Added O ———
Sugar - 1000 ml PET Bottle (Pack of 1) Learn more v
Visit the Storia Store
41 %Wk k s v 2,114 ratings | Search this page @ Delivering ta New Dethi 110003
VIDEQ i Update location
‘ @ E 1) I:IEI' @ (" seean Buying Options
: Retumns Palicy Top Brand Secure

- rransaction

Add to Wish List

Size: 11 (Pack of 1)

11 (Pack of 1) 1 L{Pack of 2)
1 option from ¥335.00 -—

1L (Pack of 2) 1 L (Pack of 12)
F_" i 30 ml (Pack of 6) 200ml (2 Packs of Pack of B)
| - .

200 ml (Pack of 30) 750 mt (Pack of 15)

Number of Items 1

Net Quantity 1000.0 millilitre
Brand Storia
Flavour Coconut
Speciality Vegetarian
Itam Form Liquid

Roll over image to zoom in Package Bottle

¥ See more

m This is a Vegetarian product. -




O ) httpsy//www.amazon.in/Steria-Tender- Coconut -\ -Added/dp/BOEYB2IHZN 0 AV =3 & {‘5 Wi o
e FLa-vcur, Vital Minerals (Pack of &, 200m1 Each) Preservatives - No Added Sugar - 600MI (Pack Of a
a.1% ke h kT 4,700 3)

7% WYy 205

Teg, .'-)'JD 124300 (720.25/100 mi)
P = 1080 (¥18.00/100 ml)

Storia 100% Tender Coconut Water- No Added gl Tl

| u]
Sugar - 1000 ml PET Bottle (Pack of 1) Learn mora v
Visit the Storia Store
4.1 %k #iz v 2,114 ratings | Search this page © Delivering to Naw Dethi 110005 -
pr— Update location
= 0 P -
s _) d._Lh ] | See All Buying Options )
Returns Policy Top Brand 535“’?
e Add to Wish List
g o TG s O )
Dyvom ALLGRYS cranit Size: 1 | (Pack of 1)
U WS e
AT LERST (oG THE 1L (Pack of 1) 1 L {Pack of 2)
dueeibol oo Wi 1 aption from #335.00 -
1L (Pack of 2) 11 (Pack of 12)
20 ml (Pack of 6) 200ml (2 Packs of Pack of 6)
200 ml (Pack of 30) 750 ml (Pack of 15)

Number of ltems 1

Net Quantity 1000.0 millilicre
Brand Storia
Flavour Coconut
Speciality \Vegetarian
Item Form Liquid
Rall over image to zoom in Package Bottle
Vv See more
|_| This is a Vegetarian product. >

H £ Type here 10 search



=

& ¥ hitpsy//www.amazon.in/Storia-Tender-Coconut-Water-Added/dp/B02YB2IHZN &

o
9

r

>
]

ey g™ Flavour, Vital Minerals (Pack of 6, 200ml Each)
T g 41RTRKIT 4700

Preservatives - No Added Sugar - 600M| (Pack Of
3)

3.7% %oklr it 295
10800 (218.00/100 ml)

'fv J_r_,y:;a 24300 (320.25/100 ml)

Grocery & Gourmet Foods + Coffes, Tea & Beverages + Juices + Coconut Water

; V/ ~ BECAUSE 10 THE GYM WJU“';’
' 0UDoNT ALLJAYS croost W
SOMENARITS AR HARD T0 NG
AT LEAST (civce TEDRINE,

Benefits of Coconut Water”

KLLS  MPROVES  REHYDRATES
FATIGUE  METABOLISM  FASTER

We know making healthy choices can be difficV it! !
AtStoria, we continuouslystrive to bring  fange &
beverages that are lip smecking,

tonvenient and sustainable.

Eake the firststep to a healthier you! S OF

hange the way you drink.

B“":“’ Owned and Marketed by:
Storiz Fuods & Beverages vt L1d,
53, 7% Plogy, Pinnazle Business Par, Near Ahura Centré.
Matakal Cares Road, Anches East, Mumbai -400 093

Click to open expanded view .@ |_|C NO 1001 9022008693
-k Tt

Manufactyreg 5 P Lid.
nd + Drytech Processés
i Baad n-.‘rﬁkﬁdﬂi £ won 420234

Ma,
(W] This s a Vegetarian prodice
: " . ENG  0%:26PM
H £ Type here to search Attt M= L £ aacze ~DOED B

IN  29-1D-2024




s A A httpsy//www. jiomart.com/p/groceries/storia-100-tender-coconut-water-1-1/590441811 223 @ A Ty = o

& JioMart © Deliver to Dharwad 580024 Q, Search JioMart

Groceries  Home & Lifestyle  Electronics  Fashion 'S":F"':h"g:”' Professional o o cious Jewellery  Wellness Al Gategories

Home > All Categories Storia 100% Tender Coconut Water 1 ltr

Storia
= Storia 100% Tender Coconut Water 1 Itr
R 4
\ 1820 <
L pluxee
Sl ]

N

-

3

el ' Packsize

—

CBLE'HW Out of stock .
ONUT Ha Ut Of 510C

Ol m 2 ' Out of stock

Out of stock

Offers (13)

BANK OFFERS
=4 Mg

Product not available at the selected PIN code

COUPONS
Flat 10% Discount >

H £ Type here to search




15 3 hitps://www.bigbasket com/pd/40213832/storia-100-tender-coconut-water-ne-added-sugar-1-l-pet-bottle/ You have the best prical ﬁ) A I = 9

1bi a Login! Sign 11
&“:?b??ke b |e @) seiect Location o O
Shop by Category « Exotic Fruits & V.. Tea Ghee Mandinl Fresh Vegetables » 5} o 9 Orffers

00@e

@ Home ! Beverages / Fruit juices & drinks / Juices

-

= Storia Tender Coconut Water, 1L
= ) 4% 4282 Ratings & 55 Reviews

] I =70y

Price: ¥10.5 (F110.5/1)

= r You Save:35% OFF
= = (inel 3 ;
=

|
Storial
100% TEOER

(ONUT

WATER

=

Add to basket [1 save for later

\
[ ]
[ =

Pack sizes

=

L ?110.5 (f10.5/1) v

O 35%OFF

L im0 €
200 ml 3325 (7019 / ml)
|!| m

FET Bottle

6x200 ml 3231 (€019 / mi
Multipack TIFE  30%0FF
2x1L

(Multpack]

12x200 mi

Multipack




H £ Type here to search

r-coconut-water/prid/448503

Delivery in 8 minutes
B1, sector 10, Faridabad, Haryan.. ¥

Q Search

L00% Tttt

=
8

WNTER

%

S

ij A

e
= K.
b . |
ot O Bmewa

= = e T = o oo

o ]

Product Details

Key Features

Coconut Water, a delicious way to rehydrate and rejuvenate

100% Tender Coconut Water sourced from the richest coconut belts of India
Once cpened refrigerate and consume within 48 hrs

Low in calories (less than 20 kcal)

Contains No Added Sugar & No Flavars

Type

Coconut Water

Sunar Brofila

B @

Login

Home / Coconut Water [ St

Storia 100% Tender Concentrate Coconut
Water - No Added Sugar

View all by Storiar

Select Unit

11 1 pack (20 x 200 ml)

out of stock out of stock

{Inclusive of

Why shep from blinkit?

Superfast Celivery

wour order delivered fo v

= L

C
5

‘ers directly from the manufacturers

T
™

across food, perscna




G El https//www.flipkart.com/storia-100-tender-coconut-water-no-added-sugar/p/itmb 54cfBdeatel9? pid = DAIFQEGPYQP4UKG A &ilid = LSTDAJFQEGPY QPAUKGAWGHTGAMmarketplace=FLIPKART &fm = productRecomme...  You have the best price! 6 A oy {E e o

F"pkar.\t h for products, brands and more Become a Seller More -
Explore Plie$h
Electronics TVs & Appliances Men Women Baby & Kids Home & Furniture Sports, Books & More Flights Offer Zone
Home » Food Products » Fruit Juice » Storia Fruit J.. Sloria 100% .. Share

Storia 100% Tender Coconut Water- No Added Sugar (1L)
m 0 Ratings & 2 Reviews

TA0 =722 77%0ff . @40L

Minimum Order Quantity:&

Available offers

& Bank Offer 5% Unlimlted Cashback on Flipkart Axis Bank Credit Card T&C

@ Bank Offer 10% off up to #1,500 on $BI Cradit Card Transactions of 24,990 and above T&C

@ Bank Offer 10% off up to ¥1,750 on 5SB! Credit Card EM| Transactions of ¥4,890 and above T&C
[l Mec Cost EMI an Bajaj Finserv EMI Card on cart value above 32899 TEC

View 5 more offers

Delivery @ Enter Delivery Pincod Check

Delivery by 5 Nov, Tuesday 340
it orderad befare 4231 PM

View Details

Guantity E

Highlights Flavor: Coconut Services @ Cashon Delivery available 2

Shelf Life: 6 Months

Container Type: Plastic Bottle

Seller SuperComNet @
Mo Returns Applicable 7

GST invoice available 2

See other sellers

For every 2100 Spent,

SUPEF you eam * 2 SuperCoins
Coin | . '

o NIFTY




a-chilli-rich-in-vitamin-c-no-added-sugar-no-preservatives-good-for-heaith-T50-ml-pet-bottle/fnc= d-prod-list&t_pos_sec=1%1_pos_item=28t s=Guava+luice 0 A A ] {‘E Q

G (&

nttps://www. bighasket com/pd /40249761 /storia-100-fruit-juice-g

b bighasket a

ATATA Exleprise

Shop by Calegory v Exotic Fruits & V..

@ Home ( Beverages / Fruit juices & drinks / Juices

Tea Ghee

C Jl] ®

-
5 Water, Fruit Juice* [Guava Pulp 16% & Apple
Concentrate 12,5%], Salt, Acidity Regulators
[INS331(jii), INS296, INS330], Stevia [INS960],
Chilli Powder, Black Pepper Powder and
Antioxidant [INS300].

*Equivalentto 100% Fruit Juice (Reconstituted)

CONTAINS PERMITTED NATURAL FOOD COLOUR
(IN5160a) AND ADDED NATURE IDENTICAL
FLAVOURING SUBSTAMNCES (GUAVA).

@) selectLocation

Nanain| Frash Vegetables 2

Storia Guava Juice, 750 ml PET Bottle
jod 53 Ratings & 4 Revisws

Price: ¥111.75 7015/ ml

You Save25% OFF

Add to baskst

Pack sizes

Login/ Sign
Up

e @ Offers

bkt

shaeon @ O @

[1 save forlater

750 ml #1175 (T015/ m)) 5
FET Dottie F145  25% OFF

180 ml %32 (018 / mi)

FET Boitie 40 0% OFF

3Ix200mi ¥91.2 (X015 / ml)

(Multipack] T4E5  24% OFF
€ x 200 ml F182.4 F05/ mi)
(Multipack] 2240 4T OFF

Why choose Bigbasket?




£ G lfl hitpsy/www.amazon.in/Stera-Tender-Coconut-Water-Added/dp/BOBYE2IHZN O A & Lo {\E o
Preservatives - No Added Sugar - 600MI (Pack Of a
3)

3. 7% wokdrir 295

7108 (T18.00/100 ml)

Flavour, Vital Minerals (Pack of 6, 200ml Each)
4719 % ek 4700
724300 [¥20.25/100 ml)

Grocery & Gourmet Foods » Coffes, Tea & Beverages » Juices » Coconut Water

Storia 100% Tender Coconut Water- No Added N e i

t
Sugar - 1000 ml PET Bottle (Pack of 1) Learn more v
Visit tha Storia Store
41 whkwrv 2,114 ratings | Search this page @ Delivering ts New Dethi 110002
Update location
—, : o ¥
=) b 13| (" See Al Buying Dptions
Retwms Pdlicy  Top Brand Secura
transaction -
‘ = Add to wish List
5] Size: 11 (Pack of 1)
F ! 11 (Pack of 1) 11(Pack of 2)
1 option from #335.00 ==
F’ : 1L (Pack of 2) 11(Pack of 12)
100% TENDER - -
{_1 = WATER | 30 ml (Pack of 6) 200mil (2 Packs of Pack of 6)
;-'"--‘ =,
\ 200 ml (Pack of 30) 750 mil (Pack of 15)
Number of Items 1
Net Quantity 1000.0 millilitre
Brand Storia
Flavour Coconut
Speciality \egetarian
Item Form Liguid
Roll over image to zoom in Package Bottle
v See morg

,?1 This is a Vegetarian product.




&~ C %) nttps://shop.storiatoods.com/storia- 100-juice

w
o

Em HOME CATEGORIES ~ ABOUT U5 ELOG RECIPES NEWS ROOM v  CONTACT

Better Together

NOs& | NOus | Nowa

== 100% JUICE

NO ADDED SUGAR

*Equivalent to 100% Fruit Juice.

100% JUICE

el NO:2

NO ADDED S5UGAR

U Storia

w0 JUKCT

= . ENG LY
H 2 Type here to search H A~ @®D D E ) ”f; 2

¢ Storia

Dart JURCE



&) & httpsy//wenw.bigbasket.com/pd/A0249760/storia- 100-fruit-juice-pomagranate-rich-in-vitamin-c-no-added-sugar-no-preservatives-good-for-health

1-f

nc=clprod-list&it_pos sec=1&1t pos_jtem=481t s=Pomegranate+Ju... 0 A E:.'. i, {\E 9

H £ Type here to search ! L f F & 35°C Haze

J o~ Login/ Si o
o Py o
Exotic Fruits & V.. Tea Ghee Mandini Fresh Vegelables ¥ oo Q Offers
(8 Home / Beverages / Fruit Juices & drinks | Juices shareon ) © @

- .

ﬂ Storia Pomegranate Juice, 750 ml
o 41% 221Ratings & 11 Reviews
- S MB
& A . o
: Price: ¥132.66 (7018 / ml)
ND;I'L?H: You Save:33% OFF
Storia Add to basket [ save for later
100% JUICE
Pack sizes
750 ml F132.66 018/ mi) v
408 3IINOFF
180 ml F32 (0145 / ml|
PET Botile T4E 20% OFF
3 x200 ml F91.2 @015 mi
(Multipack) 24% OFF
€x 200 ml F182.4 (F015/ ml)
(Multipack) T248  24% OFF
Why choose Bigbasket?
+ R LN AN b




C

B

nttps://www.bigbasketcom/pd /402

760/storia-100-fruit-juice-pomegranate-rich-in-vitamin-c-no-added-sugar-no-preservatives -good-for-health-750-mi-pet-bottle/fnc=cl-prod-listfit_pos_sec=18t pos item=48#% s=Pomegranate+Ju.. O AR

i bigbasket

ATATA Estaiprse

Shop by Category ¥ Exotic Fruits & V... Tea

@ Home ! Beverages / Fruit juices & drinks / Juices

INGREDIENTS

Water, Fruit Juice* [Apple Concentrate 12% &
TPomegranate Juice Concentrate 4%], Salt,
Acidity Regulators [INS331(iii), INS330],
Stevia [INS960] and Antioxidant [INS300].
*Equivalent to 100% FruitJuice (Reconstituted)

CONTAINS ADDED NATURE IDENTICAL FLAVOURING
SUBSTANCES (POMEGRANATE)

Ghee

@) select Location

Lagin/ Sign
Up

Mandinl FreshVegetables » O) po 0 Offers

shareon @ © @

Storia Pomegranate Juice, 750 mi

41 221 Ratings & 1 Reviews

Price: $132.66 (T018/ ml)
“ou Save:33% COFF

Add to baskat

[1 savefor later

Pack sizes
750 ml %132.66 (012 / mi] oo
%488  33% OFF
1280 ml F32 (F016 / mi)
FET Bottle 48 0% OFF
3x200ml ¥91.2 (X045 / mi)

(Multipack] THEE 4% OFF

6x 200 ml F182.4 015/ mi)

(Multipack] IR0 4% OFF

Why choose Bigbasket?

ENG
IN

E 35°C Haze



cl-prod-list&t_pos_sec=1&t pos_item=581_s=100962525 + Fruit+ Juice +-+Mange¥252Ct No+Added+S... 4 A [ <% o= - Q

C |f| nitps://www.bighasket com/pd/1221893/storia-100-fruit-juice-mango -nc-added-sugar-no- presenvatives-6x200 -mi-pet-botile/In
e (o O e o
Exotic Fruits & V.. Tes Ghee Mandini Fresh Vegetables  » = O Offers
@ Home ! Boverages / Fruit juices & drinks / Unsweetenad, cold press Share o o © @
= =] Storia
é Storia 100% Fruit Juice - Mango, No Added Sugar & No
Preservatives, 6 x 200 ml! (Multipack)
41% 51 Ratings & O Reviews
No ADD
SUGAR MEPZ240
Price: ¥159.6 013/ mi)
E You Save:34% OFF
100% JUICE
Add to basket [1 save for later
Pack sizes
6 x 200 ml ¥159.6 (F013/ mi) v
(Multipack) T2HE 395 0FF
180 ml 328 (014 ./ mi)
48 30% OFF
3x200ml 79.8 (3013 / mi)
(Multipack] RO I OFF
750 ml %99.83 (F013/mi)
49 33% OFF
Why choose Bigbasket?

E 35°C Haze




1/ www.bigbasket.com/pd/40249761 /storia- 1 00-fruit-juice-guava-chilli-rich-in-vitamin-c-no-added-sugar-nc-preservatives-good-for-health- 750-ml-pet-bottle,/?nec= cl-prod-list&t_pos_sec=181t_pos_item=281t_s=Guava+Juice 0 A b {\E o

I’B blgbaskel a . Lagin/ Sign
ATATA Enterprise s o Scloct Location Up o
Shop by Category  * Exotic Fruits & V... Tea Ghes Mandini Fresh Viegetables » ;s © Ofters

@ Home / Beverages / Fruit juices & drinks / Juices ire on o O 6

L4

Storia Guava Juice, 750 ml PET Bottle
3o0% 53 Ratings & 4 Reviews

Price: ¥111.75 (T015/ mi)
You Save25% OFF

iveofallt

St{"ia Add to basket [1 save for later

100% JUICE
Pack sizes
750 ml TIMNT5 (RO15 /mi) v
PET Boitle TS 5RO
GUAVA

0 - 180 ml _%32 (#0416 / mi)
PET Bottle =40 208 OFF
3x200 mi T91.2 (T015 / mi)
|Multipack) TR 24% OFF
6 x200 ml F122.4 (F0IE [ mi)
[Multipack) F240  24% OFF

Why choose Bigbasket?




a-chilli-rich-in-vitamin-c-no-added-sugar-no-preservatives-good-for-heaith-T50-ml-pet-bottle/fnc= d-prod-list&t_pos_sec=1%1_pos_item=28t s=Guava+luice 0 A A ] {‘E Q

G (&

nttps://www. bighasket com/pd /40249761 /storia-100-fruit-juice-g

b bighasket a

ATATA Exleprise

Shop by Calegory v Exotic Fruits & V..

@ Home ( Beverages / Fruit juices & drinks / Juices

Tea Ghee

C Jl] ®

-
5 Water, Fruit Juice* [Guava Pulp 16% & Apple
Concentrate 12,5%], Salt, Acidity Regulators
[INS331(jii), INS296, INS330], Stevia [INS960],
Chilli Powder, Black Pepper Powder and
Antioxidant [INS300].

*Equivalentto 100% Fruit Juice (Reconstituted)

CONTAINS PERMITTED NATURAL FOOD COLOUR
(IN5160a) AND ADDED NATURE IDENTICAL
FLAVOURING SUBSTAMNCES (GUAVA).

@) selectLocation

Nanain| Frash Vegetables 2

Storia Guava Juice, 750 ml PET Bottle
jod 53 Ratings & 4 Revisws

Price: ¥111.75 7015/ ml

You Save25% OFF

Add to baskst

Pack sizes

Login/ Sign
Up

e @ Offers

bkt

shaeon @ O @

[1 save forlater

750 ml #1175 (T015/ m)) 5
FET Dottie F145  25% OFF

180 ml %32 (018 / mi)

FET Boitie 40 0% OFF

3Ix200mi ¥91.2 (X015 / ml)

(Multipack] T4E5  24% OFF
€ x 200 ml F182.4 F05/ mi)
(Multipack] 2240 4T OFF

Why choose Bigbasket?
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100% Juice- Guava Chilli

INGREDIENTS

Water, Fruit Juice* [Guava Pulp 168% & Apple
Concentrate 12.5%), Salt, Acidity Regulators
[INS33 1(iii), INS296, INS330], Stevia [INS9E0],
Chilli Powder, Black Pepper Powder and
Antiozidant [INS300],

*Equivalentto 100% Frult Juice (Reconstituted)

: Contains 100% No Added Sugar Contams Rich Scurce Of
CONTAINS PERMITIED NATURAL FOOD COLOUR o o N
(INS160a) AND ADDED NATURE IDENTICAL Tuice Antioxidants Vitamm C &
FLAVOURING SUESTANCES (GUAVA).
T
ITIONAL INFORMATION NS

wate values) Serving Size = 100 mi

* Kk
Pers00mi %ROAS

Energy 42 keal 21 i 210% | packof § v

Fat og 0%
Carbohydrata** 105g - ‘§

Total Sugar**  105¢g - i 12|5 0/0 Uﬂ.

Added Sugar Og 0% i
Protein og o% 3

. T E

Sodium 50 mg a% g e : 3 f = T
Fomeaon 40 mg 1% ° Uneap this bottle to uncover your best memories with Guava and Chilli!

Vitamin C 8mg  10% Here's your ticket to being healthy. Sip on the most flavourful and downright

AP ENODN bl i 2000 okl o B S KON 20 delicious mix, enriched with anti-oxidants and 100% Guava Chili Juice.
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Better logether

100% JUICE

r;%mw‘ o 100% JUICE
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NG HOME CATEGORIES

ABOUT Us BELOG RECIPES NEWS ROOM v CONTACI

100% Juice- Guava Chilli
& %

Contains 100% No Addad Sugar Contams Fach Scurce Of
Tuice Antinxidants Vitammn C &
Nutnents

Z 21[] 240 pPackof 6~
12.5% Off.

Uncap this bottle to uncover your best memories with Guava and Chilli!
Here's your ticket to being healthy. Sip on the most flavourful and downright
delicious mix, enriched with anti-oxidants and 100% Guava Chili Juice.
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Better Together

100% Juice - Mixed Fruit 750ml

Contains 100% No Added Sugar Contams Rich Scurce Of
Juice Antioxidants Vitamm C &
Nutrients

Sturi"a

100% JUICE 3 149 Packof1 |

Nothing does justice to 'refreshment’ like a chilled, authentic 100% juice that
is packed with the goodness of apple. gnava. orange. mango, peach and
banana. The different flavours come together to not only delight your taste

buds, but to also boost your immunity with antioxidants, vitamins and
minerals with no added sugar.
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Frequently Bought Together
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Batter Together

100% Juice -Pomegranate 750m|

Contains 100% No Added Sugar Contains Rich Source Of
Tuice Antioxidants Vitamin C &
Nutrients

Sturizi

100% JUICE %149 packof1 |

Explore some of the most nuanced and boldest flavours with Storia's 100%
Pomegranate Juice. Abundant in Vitamin C, Potassium and the juiciest
Pomegranate pearls, this drink is your answer to a healthy body and mind.
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Better Together
U - - L
100% Juice - Mixed Fruit
AlB 7 ©
NO SUGAR s
Contains 100%  Nop Addad Sugar Contams Rich Scurce Of
| 4 == Tuice Antioxidants Vitamin C &
g st Y Nutricnats
100% JUICE T -
T210 =248 | weiots o
12.5% Off,
Nothing does justice to 'refreshment’ like a chilled, anthentic 100% juice that
is packed with the goodness of apple, gnava, orange, mango, peach and
banana. The different flavours come together to not only delight your taste
buds, but to also boost your imnwnity with antioxidants, vitamins and
minerals with no added sugar.
Frequently Bought Together
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11/7/24, 3:51 PM Mango 750ml | 100% No added Sugar Juice | Storia Foods

(https://shop.storiafoods.com)

ADDED
SUGAR
Storia
100% JUICE
-

) 3

3 ) NO ADDED SUGAR Manufactured and Pached at: Drytech Processes () Put. Ltd.,
NO&& NagpurRoad,Pandhurna, Chhindwara, P - 480 334
Lic. No. 10013026000460
I - IMMUNITY BOOSTING ssal
Storia ANTI OXIDANTS - randowned andMarheted by:Stora Fods & Beverages LR, gy
100% JUICE. 53, 7*Floor,Pinnace Busines Par, Mahakal Caves Road,
Andher (6)Numbai,Maharashtra - 400 093, Inci
SSa
A NO PRESERVATIVES E

Lic. No. 10019022008693

https://shop.storiafoods.com/100-Juice-mango-750ml 1/4



11/7/24, 3:51 PM Mango 750ml | 100% No added Sugar Juice | Storia Foods

‘10 0 0/0 iu ic p- L ]Stﬂiﬁlp.storiafoods.com)

https://sho
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Contains 100% Juice No Added Sugar
Contains Antioxidants Rich Source Of Vitamin C & Nutrients

3 149 Packofl +

You’ll think of this when you think of summer. But when you sip on it for the first
time, you’ll think of it all day, every day. The king, the ever so juicy mango, is
now available in a 100% juice avatar. Enriched with vitamin A, antioxidants and
prebiotic fiber, this 100% juice promises to give you the best of both, health and
taste.

Frequently Bought Together
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Assorted Pack of Shakes
180ml-Pack of 6

https://shop.storiafoods.com/100-Juice-mango-750ml 2/4



11/7/24, 3:51 PM Mango 750ml | 100% No added Sugar Juice | Storia Foods

Nutrition [ Ingredients FAQs Reviews

Nutritional Information Ingredients

Energy (kcal) 44 Ny
Mango Pulp 16%

Fat (g) 0
Carbohydrates (g) 1 -
=
Added Sugar (g) 0 Apple Juice Concentrate 12.5%
Protein (g) 0 —
Water

RECOMMENDED PRODUCTS

https://shop.storiafoods.com/100-Juice-mango-750ml 3/4



11/7/24, 3:51 PM Mango 750ml | 100% No added Sugar Juice | Storia Foods

(https:llshup.storiafoods.com)

(https:/[shop

Better Together

f (https://www.instagram.com/storiafoods)  w ( https:/[twitter.com/storiafoods/)
(https://www.instagram.com/storiafoods/)
(https://www.youtube.com/channel/UC65SDDRJSCUEFNnXLUSjtAA)

INFORMATION USEFUL LINK
Home (https://shop.storiafoods.com/home) Terms of Use (https://shop.storiafoods.com/terms-
conditions)

About Us (https://shop.storiafoods.com/aboutus)
Privacy Policy (https://shop.storiafoods.com/privacy-

policy)

Our Blog (https://shop.storiafoods.com/blogs)

Contact Us (https://shop.storiafoods.com/contactus)
Refund Policy (https://shop.storiafoods.com/refund-

policy)

SUBSCRIBE

Enter your email address for our mailing list to keep yourself updated.

A
Copyright © 2024 Storia Foods - All Rights Reserved.
payPal” VISA gy -TArE- DisceveR

https://shop.storiafoods.com/100-Juice-mango-750ml 4/4
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Storia

100% JUICE

MixeD FRUIT
NO pRESERUATIVES

P Storia

100% JUICE.

https://shop.storiafoods.com/100-juice-mixed-fruit-750ml#

NO ADDED SUGAR

IMMUNITY BOOSTING '

ANTI OXIDANTS

100% Juice - Mixed Fruit | 100% No Added Sugar Juice |

(https://shop.storiafoods.com)

(https:/[shop
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E Manufactured and Packed a:Dytech Processes () Pt Ltd,

Nagpur Road,Pandhurna, Chhindwara, WP - 480 334
[SSat Lic. No. 10013026000460
Band ounedand Maretedby:Storia Fods & Beverages LD, gy

-3, 7" Floor, Pinnacle Business Park, Mahakali Caves Road,
Andheri () Mumbai, Mafiarashtra - 400 093, India
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11/7/24, 3:47 PM 100% Juice - Mixed Fruit | 100% No Added Sugar Juice |

100% Juice - Mixed Fruit 750ml
@

Contains 100% Juice No Added Sugar
Contains Antioxidants Rich Source Of Vitamin C & Nutrients

3 149 Packofl +

Nothing does justice to 'refreshment' like a chilled, authentic 100% juice that is
packed with the goodness of apple, guava, orange, mango, peach and banana. The
different flavours come together to not only delight your taste buds, but to also

boost your immunity with antioxidants, vitamins and minerals with no added
sugar.

Frequently Bought Together

's HIGHEST
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Assorted Pack of Shakes
180ml-Pack of 6

https://shop.storiafoods.com/100-juice-mixed-fruit-750ml# 2/4



11/7/24, 3:47 PM 100% Juice - Mixed Fruit | 100% No Added Sugar Juice |

Nutrition [ Ingredients FAQs Reviews

Nutritional Information Ingredients

Energy (kcal) 19 ioal

Fat (g) 0 Mixed Fruit Juice Concentrate 10%
Carbohydrate (g) 12.2 5

Natural Fruit Sugar (g) 12 Apple Juice Concentrate 10%
Added Sugar (g) 0 —

Protein (g) 0 W:t;r

RECOMMENDED PRODUCTS

https://shop.storiafoods.com/100-juice-mixed-fruit-750ml# 3/4



11/7/24, 3:47 PM 100% Juice - Mixed Fruit | 100% No Added Sugar Juice |

f (https://www.instagram.com/storiafoods)  w ( https:/[twitter.com/storiafoods/)
(https://www.instagram.com/storiafoods/)
(https://www.youtube.com/channel/UC65SDDRJSCUEFNnXLUSjtAA)

INFORMATION USEFUL LINK
Home (https://shop.storiafoods.com/home) Terms of Use (https://shop.storiafoods.com/terms-
conditions)

About Us (https://shop.storiafoods.com/aboutus)
Privacy Policy (https://shop.storiafoods.com/privacy-

policy)

Our Blog (https://shop.storiafoods.com/blogs)

Contact Us (https://shop.storiafoods.com/contactus)
Refund Policy (https://shop.storiafoods.com/refund-

policy)

SUBSCRIBE

Enter your email address for our mailing list to keep yourself updated.

A
Copyright © 2024 Storia Foods - All Rights Reserved.
payPal VISA & -TArEZ. DISCOVER

https://shop.storiafoods.com/100-juice-mixed-fruit-750ml# 4/4
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> C 2% zepto.com/pn/storia-tender-coconut-water/pvid/dae65c32-75ae-44e0-8694-606eda1bd9187srsitid=AfmBOopYyjNPo-s594K_fhOEYutPy4pks5bBwwXpoom2GgV0zh8-rbAGRxM
a
ZG pto Select Location v Q. Search for "kurkure” ® E
Login Cart
Home » Cold Drinks & Juices » Fruit Juices & Drinks » Storia Tender Coconut Water
Storia »
Storia Tender Coconut Water &
NetQty-1pc (200mi) = W44(794)
MRP F68 (incl. of all taxes) 17 OFF
Easy Refunds Fast Delivery
Highlights
Brand Storia
Product Type Coconut Drink
Key Features Natural electrolytes for quick
hydration, Low calorie refreshment at
just 20 keal, pure tender coconut
water blend
Material Type Free Fat-free, Sugar-free
Ingredients ‘Water, Coconut Water Concentrate
(9.6%) Equivalent to Coconut Water,
Contains Permitted Class Il v
38°C o - ENG 529 PM
= L e G - 0 L7 11-Jun-26
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Thunderstorm w...
- In effect

ZG pto Select Location v

Q Search for "chocolate box"

Home » Cold Drinks & Juices » Fruit Juices & Drinks > Storia Tender Coconut Water

-
i‘ \ Storia >
g Storia Tender Coconut Water
-
® - = NetQty-1pc (200mi) = W 44(794)
= ' \
Ingredients ~ 243
T
™ -
e, Commut Vb (prcputete (36 b | MRP 268 (incl of zll taxes) 17 OFF

) gy

CONTAINS PERMITTED CLASS | PRESERVATIVES (E202)

zepto.com/pn/storia-tender-coconut-water/pvid/daeb5c32-753e-44e0-8694-606e4a1bd9187srsitid=AfmBOopYyjNPo-s594K_fhOEYutPy4pks5bBwwXpoom2GgV0zh&-rbAGRxM

Fast Delivery

*“Equivalent to 100% Coconut Water
NUTRITIONAL INFORMATION PER 100g (APPROX.) tldmc&ﬁlﬁ-r
“Energy 20,0 (heal) e @
. Tofelfat(e) 00 | Sodum(ng) 210 B
omo=' Carbohydrate(g)” 5.1 Potassiom(mg) 2000 N\ Easy Refunds
o AddedSugar(g) 0.0 (Caliom(mg) 240 N

Protein(g) 0.1 | Magnesim(mg) 15.0

[ owouns vo €1 | Highlights

’//
/ e < > Brand

Product Type

Key Features

Material Type Free

Ingredients

== Q, Search M= [ e

¢

C* install vy

®@ ¥

Login Cart

=

Storia

Coconut Drink

Natural electrolytes for quick
hydration, Low calorie refreshment at
just 20 keal, pure tender coconut
water blend

Fat-free, Sugar-free

‘Water, Coconut Water Concentrate
(9.6%) Equivalent to Coconut Water,
Contains Permitted Class Il
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@} Verify it's you

5:30 PM
11-Jun-26
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> C 2% zepto.com/pn/storia-tender-coconut-water/pvid/dae65c32-75ae-44e0-8694-606eda1bd9187srsitid=AfmBOopYyjNPo-s594K_fhOEYutPy4pks5bBwwXpoom2GgV0zh8-rbAGRxM L install ¥ 6 | 7} @} Verify it's you :

ZG pto Select Location v Q. Search for "apple juice” ® E
Login Cart

Home » Cold Drinks & Juices » Fruit Juices & Drinks > Storia Tender Coconut Water

-
E Storia »

- Storia Tender Coconut Water &
:‘r NetQty-1pc (200mi) = W 44(794)

&=

EFITS OF COCONUT WATER = @

;?// MRP F68 (incl. of all taxes) 17 OFF
/

(OMBATS IMPROVES
VIRUSES METABOLISM

@ KILLS REHYDRATES THE BODY @

FATIGUE FASTER THAN WATER Easy Rerunds Fast Deiery

//// Highlights
é Brand Storia
Product Type Coconut Drink
Add To Cart
Key Features Natural electrolytes for quick
hydration, Low calorie refreshment at
just 20 keal, pure tender coconut
water blend
Material Type Free Fat-free, Sugar-free
Ingredients ‘Water, Coconut Water Concentrate

(9.6%) Equivalent to Coconut Water,
Contains Permitted Class Il

Thunderstorm w... AR . - ENG 530 PM
B\ effect EE  Q Search = L e @ - 0 s
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