
The best creative minds are everywhere 
- in advertising, in movies, in music, in 
start-ups!

VIVEK  
NAYER
Chief Marketing Officer, Group Corporate  
Brand | Mahindra & Mahindra

AUTOMOBILES136



PERSONAL
Who is your biggest professional mentor?
It’s difficult to single out one person as you learn from 
and get inspired by so many people at different points in 
time in your career and your life.

If not a brand marketer, what would you be?
Probably the Creative Director at an ad agency or the 
owner of a high-end restaurant!
 
Name a brand (other than your own) you admire.  
And tell us why.
I admire Amul because it is an Indian brand that has 
won the trust of millions of customers and stakeholders 
over several decades and continues to build strongly on 
its core proposition. Another brand is Tanishq, for similar 
reasons.
 

CATEGORY
What are the big challenges you see coming your way 
in the next 12 months?
We must keep raising the bar to earn and retain the trust 
and loyalty of our consumers and stakeholders. 
 
What’s the biggest change in the way consumers  
approach your segment today, versus a year back?  
To what do you attribute this?
Consumers are better informed and more demanding 
than ever before due to the democratisation of informa-
tion via digital and social media.
 

MARKETING
What’s the toughest part of being a brand marketer 
today?
To stand differentiated from the clutter and to ensure that 
your brand connects with consumers emotionally.

Name the biggest professional hurdle you faced  
recently. How did you tide over it?
We are a purpose-driven brand and hence, we wanted 
to communicate to people that we contribute to society 
and the community. Thus, we created a campaign called 
#butthisisnotenough that showcased the good work that 
we do in our group in terms of CSR and sustainability. At 
the same time, we created a platform to encourage and 
enable others to do their bit! All these initiatives come 
under our ‘Rise for Good’ umbrella.
 
As a marketer in the digital age, what is your  
biggest nightmare?
There is no nightmare. I think all brands must embrace 
the platforms that their consumers are on! Hence, it is 
important today for brands to be on digital and social 
media while being authentic and responsive to their cus-
tomers and fans.
 

ADVERTISING
What is your lead medium of communication today? 
Which medium do you use least?
We use the media which works best for the task at hand. 
However, over the last five years the contribution of digital 
and social media has gone up.
 
Are the best creative minds still in advertising?
They are everywhere – in advertising, in movies, in music, 
in start-ups!
 
In what way has your relationship with your agency 
partners - creative and media planning/buying - 
changed of late? What’s the one must-have quality for 
an agency today?
The relationship has not changed but we keep looking for 
new and different ways to reach our end goal of connect-
ing well and better with consumers.
 
Are you open to paying agencies a pitch fee?  
Why/why not?
I am open to it. It depends on how much work gets done.
 
Do you wish you could work with just one full-service 
creative agency instead of multiple creative minds?
No, I think it is better to seek out new ideas from wherever 
they come. 
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